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NEW SOUTHERN PAPER 


GEN. FELIX AGNUS, OF THE 
AMERICAN, WILL ENTER 
THE AFTERNOON FIELD. 


Will Become a Competitor of Frank 
A. Munsey’s Baltimore News—The 
Editor Will Be Lynn R. Meekins, 
late of the Saturday Evening Post 
—Plant of the American to Be Used. 
Evidently Gen. Felix Agnus, of the 

Baltimore American, is- not at all 

frightened by Frank A. Munsey’s in- 

vasion of the local newspaper field, 
as he announces that on September 


1 he will launch a new afternoon 
daily. 
Lynn R. Meekins, who has been 


with the Philadelphia Saturday Eve- 
ning Post fgr some time, has resigned 
his position with that publication in 


order to become editor of the new 
paper. 

The success of the Baltimore 
American under Gen. Angus’ able 


management leads his many friends 
to believe that this far-seeing editor 
is making no mistake in establishing 
another afternoon paper in the monu- 
mental city. 

The American has a splendid plant 
and can easily bring out another daily 
without increasing its mechanical 
equipment. 





NORTH AMERICAN SUED. 


Mayor Reyburn Brings Action for 
Libel Against Newspaper. 


Mayor John Reyburn, of Philadel- 
phia, through A. S. L. Shields, his 
counsel, has instituted proceedings 
against E. A. Van Valkenburg, editor 
of the North American, and six mem- 
bers of the staff of the newspaper, 
charging them with criminal libel. The 
charges are based on articles and car- 
toons appearing in the newspaper dur- 
ing the last two years. 

Those named in the warrant besides 
Mr. E. A. Van Valkenburg are Hugh 
B. Sutherland, associate editor; John 
C. Eckel, night editor; James S. Benn, 
city editor, and W. R. Bradford, Wil- 
liam Hofrecker and Walt McDougal, 
cartoonists. 

Mayor Reyburn has been in office 
since April, 1907, and during his term 
the North American has criticised his 
official actions and those of his ad- 
visers. 

“In taking this course I am acting 
alone,” said Mayor Reyburn, when 
interviewed on the subject. “I am 
making no attack upon the freedom 
of the press nor upon the press gen- 
erally, but simply am trying to assail 
the abuses of public criticism which 
have been most unfairly made.” 





Pasco Out on Bail. 

David Pasco, editor of the German- 
town (Pa.) Telegraph, who was re- 
cently sentenced to six months’ im- 
prisonment and the payment of $200 
fine for libelling Sheriff Brun of that 
city, has been released on bail, pending 
an appeal to the Superior Court. 
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GEN. FELIX AGNUS. 


WHO WILL ESTABLISH A NEW AFTERNOON NEWSPAPER IN BALTIMORE IN SEPTEMBER. 











WILL MANAGE TOLEDO BLADE 


Messrs. Thalheimer and Wright to 
extend Their Efforts. 

Harry S. Thalheimer and Nat C. 
Wright, of the Cleveland Leader, have 
been appointed business and editorial 
manager, respectively, of the Toledo 
Blade. 

In making the announcement, the 
Blade announces that “there has been 
no change in the stockholders or 
board of directors of the Toledo 
Blade, nor will there be.” 

It also states that Mr. Wright and 
Mr. Thalheimer will retain their man- 
agement of the Cleveland Leader. 

Messrs. Wright and Thalheimer as- 
sumed the management of the latter 
paper in April, 1907. Mr. Wright was 
formerly identified with the Indian- 
apolis Sentinel and Indianapolis 
Journal. Mr. Thalheimer 1s_ well 
known in the publishing field, having 
been connected with the New Orleans 
Item, Philadelphia North American 
and the Baltimore Herald. 


The Joliet (Ill.) Herald’s office was 
damaged by fire to the extent of 
$7,000 on July 8. The loss is covered 














by insurance. 





NEWSPAPER PLANT SOLD. 


New Orleans World Goes Under the 

Auctioneer’s Hammer. 
of the New Orleans 
World was sold at public auction 
last week. As no one was willing to 
bid $75,000 for the plant as a whole, 
the different articles were sold sep- 
arately. 

The big presses were bid in by the 
Goss Printing Press Company for 
$21,000, an amount somewhat smaller 
than the claim held by the bidders 
against the World. The Mergen- 
thaler Company bid in for $17,500 the 
machines sold by them to the World 
and on which they held a claim a lit- 
tle in excess of the amount stated. 
The good will, subscription books, 
etc., of the World were bought by the 
Item for $26. 

The World Company was thrown 
into the Federal courts some weeks 
ago when the Graham Paper Com- 
pany made a claim against it and 
asked for the appointment of a re- 
ceiver. Other creditors came at once 
to the fore and debts amounting to 
about $100,000 were claimed against 
the paper. Subsequently the World 


The plant 


5 CENTS A Copy 


ASKS PRESIDENT’S AID 


PUBLISHERS’ ASSOCIATION 
SEEKS HIS ASSISTANCE IN 
PAPER TRUST FIGHT. 


Mr. Ridder Suggests That the Present 
Situation Demands Drastic Treat- 
ment in View of Seeming Immunity 
cf Individuals and Inadequacy of 


Relief.—Letter Referred to De- 
partment of Justice. 
If the paper manufacturers sup- 


posed that the efforts of the newspa- 
per publishers to secure the abolition 
of the duty on paper would cease dur- 
ing the hot summer months, they 
must. have been rudely shocked on 
Monday when they learned that the 
American Newspaper Publishers’ As- 
sociation, through its president, Her- 
man Ridder, had sent to President 
Roosevelt a letter, invoking his aid 
in the association’s activities to stop 
the oppression of paper combinations. 

Mr. Ridder points out that eight 
months ago the association submitted 
to the Department of Justice material 
relating to seven groups paper 
makers. 


of 


The outcome of the eight months’ 
effort, Mr. Ridder adds, in that direc- 
tion, insignificant. Twenty-four 
companies, he says, acting together in 
the Fibre and Manila Association, 
added $16 per ton to the price of fibre 
and manila paper on an annual out- 
put of 200,000 tons, in successive 
raises of $5, $2, $2, $3, and $4, the re- 
sult being an average addition of $10 
per ton, or $2,000,000 per annum, im- 
posed by the paper combinations upon 
the consumers. 


1S 


LITTLE FINES NOT 


All but two of these companies 
pleaded guilty when brought up for 
trial, and a total fine of $48,000 was 
imposed far an extortion of $2,000,000, 
which Mr. Ridder says “places a pre- 
mium on lawlessnesss, and brings viv- 
idly to us a realization of the hope- 
lessness of relief under methods that 
prevail, especially when the United 
States District Attorney, while grant- 
ing immunity to the individuals, urges 
leniency for the corporations that 
employ them.” So far as the associa- 
tion has been able to learn, Mr. Rid- 
der says, no steps have been taken 
against the Box Board Pool or the 
Sulphite Pulp Association, whose by- 
laws were submitted to the Depart- 
ment of Justice eight months ago, or 
against the other offenders. 


ENOUGH. 


WHAT ABOUT THE CONSUMER ? 


“If such acts are to be tolerated,” 
concludes Mr. Ridder, “then the whole 
proceeding becomes a travesty upon 
Government. May we ask what be- 
comes of the consumer? What be- 
comes of the other paper pools? How 
long must we wait before the news 
print paper user will obtain relief? 
Are prevarication and perjury and 
acts of contempt to go unpunished? 
Are the distinct prohibitions of the 
courts to be ignored? 





was forced to suspend. 


“Not only are the paper mdkers 





2 


keeping their own employees in idle- 
ness, but they are enforcing idleness 
upon thousands of workers in printing 
and publishing plants throughout the 
country. The testimony of the offi- 
cers of allied printing trades unions 
upon that point is overwhelming. I 
send herewith a copy of the indict- 
ment.” 

President Roosevelt has referred to 
the Department of Justice the appeal 
made to him by Herman Ridder on 
behalf of the American Newspaper 
Publishers’ Association, that some ac- 
tion be taken against the paper manu- 
facturers. Any action to be taken 
will be directed by the Attorney Gen- 
eral. 


TICKETS FOR ADS. ILLEGAL. 


Federal Court Enjoins Monon Rail- 
way for Violating Hepburn Law. 
Chicago, July 15.—“If it be law- 

ful to make the exchange of railroad 
transportation for advertising, then it 
would be lawful to do the same in 
every transaction and the railroad 
business might lawfully become one 
of barter and sale, limited only by the 
demand.” 


In a decision handed down to-day 
by Judge C. C. Kohlsaat, in the 
United States Circuit Court from 


which the above is quoted, the jurist 
enjoined the issuance of transporta- 
tion by the Chicago, Indianapolis & 
Louisville Railway Company to the 
publishers of Munsey’s Magazine in 
exchange for advertising. 

The decision was rendered in a test 
case in which the Federal authorities 
brought suit to prevent the carrying 
out of a contract entered into on Jan- 
uary, 1907, between the railroad com- 
pany and Frank A. Munsey & Co., 
providing for the issuance of trip 
tickets or mileage to the value of $500 
in consideration of certain advertis- 
ing space in the publication of the 
magazine company. 

Notice of an appeal to the United 
States Supreme Court was at once 
given by attorneys for the railroad 
company. 


“Little Nemo” on the Stage. 

Rehearsals of “Little Nemo,” Klaw 
& Erlanger’s cartoon spectacle, will 
begin August 24. Harry B. Smith has 
deiivered the completed first act. It 
is the best constructed act of a musi- 
cal production that has come under 
their long observation. No player will 
be starred or featured in the produc- 
tion. The offering itself and the 
enormous effects which will be used 
in the three acts and ten scenes will 
carry the show to success. The cast 


now stands: Dr. Pill, Joseph Caw- 
*thorn; Little Nemo, Master Gabriel; 
Mrs. Nemo, Rose Beaumont; the 


Dancing Missionary, Harry Kelly; 
Flip, Billy B. Van, and Gladys, a cat, 
Dave Abrams. The _ entertainment 
will be given an early fall production. 








The modern way of covering 
Philadelphia is to use 
“Tre BULLETIN.” 
It every evening goes into nearly 
every Philadelphia home. 


NET AVERAGE FOR APRIL 


296,152 


COPIES A DAY. 


New York Representative 
DAN A CAR 
Tribune Building, New York. 
Chicago Representeing 
BRIGHT VERREE 
Boyce Building, Chicago. 
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NEW SYNDICATE FORMED. 


H. E. Warner and D. M. Jones Or- 
ganize the Wardon Specials. 

Henry Edward Warner, general 
press representative of the Shubert 
enterprises, retires from that position 
on August 1 and will thereafter de- 
vote his entire attention to a new and 
unique which 
Donald Morris Jones, who has been 
his assistant in the Shubert offices, 
will be associated. They will operate 
under the name of the Wardon Spe- 
cials, and will appeal particularly to the 
open columns of newspapers, maga- 
zines, weeklies, etc., in New York and 
throughout the country. 

Incidentally they will work up 
unique circulation schemes, several of 
which are already under way; and will 
also make a specialty of writing book- 
lets. 

While 


newspaper service, in 


their work will at first be 





HENRY EDWARD WARNER. 
placed in New York City, subscribers 
will be sought for an outside service 
which will include dramatic letters by 
Alfred Hovey Ballard, cartoons and il- 
lustrations by Ryan Walker, photo- 
graphic features by staff photograph- 
ers, and art works by various artists 
who will be on the corresponding 
staff of the concern. 

On August 19 Mr. Warner will 
leave for Chicago, Omaha, Denver, 
Salt Lake City and other points, 
to secure material for a number 
of specials, and attend the conven- 
tion of the American Press Hu- 
morists at Denver, which organization 
he founded in Baltimore in 1903, and 
of which he was president for the first 
two terms. 

Mr. Warner is 34 years old, a na- 
tive of Ohio, and since It years of 
age has been actively engaged in 
newspaper work, having held every 
possible position in the editorial de- 
partment, as well as having served 
both in the composing room and press 
room. From 11 to 13 years of age he 
owned the smallest weekly publica- 
tion in the world, and made money 
out of it. 

He is best known throughout the 
country as “Sidelights,” that being the 
caption of a column of verse and hu- 
mor he conducted first in the Denver 





Times, and afterward in the Baltimore 
News. At one time this was one of 
the most widely quoted departments 
of its kind in the United States. At 16 
he was city editor of the Chattanooga 
Iie was afterward on the staff 
and then 


Press. 
of the Chattanooga Times, 
on the Knoxville Journal. 

In 1896 he joined the Baltimore 
News staff, in 1898 went to Denver as 
city editor of the Denver Times; re- 
turned to Baltimore in 1901, as special 
editorial staff writer; organized the 
editorial department of the Bingham- 
ton Press on the establishment of 
that paper; returned to the Baltimore 
News and two years ago was offered 
the general press representative work 
for Madame Sarah Bernhardt, on the 
strength of a character interview he 
wrote with her for the News. 

Mr. Warner became general press 
representative of the Shuberts, Au- 
gust I, 1907, but contracted for only 





DONALD MORRIS JONES. 


one year with that firm, as it was his 
intention later to establish an inde- 
pendent line of newspaper work in 
connection with other literary work, 
including playwrighting. 

Mr. Jones, who is associated with 
Mr. Warner, has had a variety of ex- 
perience peculiarly fitting him for this 
kind of work, and in addition to a 
splendid writing ability, has had exe- 
cutive training which will be valuable 
in building up the journalistic project. 
He will be in general charge of the 
outside organization and collaborate 
on city work. He is 27 years of age, 
a native of Philadelphia, and a grad- 
uate of the high school and a business 
college of that city. For a time he 
was instructor of shorthand in Temple 
College, PhiJadelphia, and was with 
the H. I. Ireland Advertising Com- 
pany in 1901-02, and then left to tour 
the world with Eugene Sandow, the 
strong man, as that distinguished ath- 
lete’s personal representative and 
general manager. They went through 
the United States, British Isles, South 
Africa and Australia during the three 
years following, and on his return to 
this country Mr. Jones became ad- 
vertising manager for Perry & Com- 
pany, clothing manufacturers, of 
Philadelphia. At the beginning of the 
last theatrical season he became as- 





Jury 18, 1908. 
sistant to the general press represen- 
tative of the Shuberts. He is the edi- 
tor of Sandow’s “Lectures on Physi- 
cal Culture and Body Building,” and 
the author of “Chats on _ Bodily 
Health.” He has also written many 
booklets for publicity purposes, and 
ander various noms de plume has been 
successful in short fiction. 

The new firm has arranged to cover 
every department of interesting, read- 
able fact and fiction, and will employ 
some of the best writers*and artists 
in the field of free lance. 


NEW INCORPORATIONS. 

3aseball Magazine Co., Boston, 
Mass., printing; capital, $50,000; pres- 
ident, Jacob C. Morse, Brookline; 
treasurer, Frank H. Birch, Boston; 
clerk, Roscoe F. Potts, Boston. 





Longacre Publishing Co., New 
York; to print and publish paper. etce.; 
capital, $500,000; incorporators, Geo. 
H. McAdam, 116 Nassau street; Mary 
E. F. Quinn, No. 331 West 55th 
street, both of New York; Patrick 
J. O’Leary, Boston. 


3aptist Builder Publishing Co., 
Dresden, Tenn., incorporated with 
$10,000 capital stock by T. H. Farmer, 
W. C. Warmath, V. A. Biggs and 
others. 


The 
lishing 
$5,000. 
E. L. DuBois, C. W. Swanson, R. R. 
Wilson, C. N. Thomas and G G. Rip- 
ley. 


Malden (Mass.) Herald Pub- 
Company, of Malden; capital, 
Incorporators, E. D. Tumnan, 


Sojaz Publishing Co., New York; 
to print and publish books and_ pa- 
pers; capital, $5,000. Incorporators, 
John Bodrug, 156 Fifth avenue; Jo- 
seph Keosowy, 432 East 60th street, 
both of New York; Michael Baczyn- 
ski, 556 South 12th street, Newark. 

Western 
ver; capital, $50,000. 
A. L. Callopy, E. T. 
McGauran. 


Home Journal Co., Den- 
Incorporators, 
Renner, John B. 


Lee County Publishing Co., San- 
ford, N. C., incorporated with $10,- 
000 capital stock. Incorporators, Lem 
H. Gibbons, W. H. Weatherspoon and 
A. C. Holloway. 

Jurymen Sue the Matin. 

The jurymen in the Humbert libel 
case against the Paris Matin, are now 
suing that journal for $20,000 dam- 
ages on account of the article printed 
the day after the trial in which their 
verdict was criticized. Senator Hum- 
bert sued the Matin for connecting 
his name with the swindling opera- 
tions of one Henri Rochette and was 





awarded damages in the sum _ of 
$10,000. 
The Vollmer (Ida.) Review has 


been leased to W. A. Priaulx, former- 
ly of Newport, Wash. 








7,823 LINES 


OF FOREIGN ADVERTISING 
gained during the month of March for the 


WASHINGTON 


HERALD 


oint of America 
ashington Herald 


To reach the focal 
you must use the 


SMITH-WILBERDING SPECIAL 
AGENCY, Tribune Bldg., NEW YORK. 
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St. 
Event by Issuing a Special Num- 


Louis Republic Celebrates the 
ber Containing 192 Pages— 
Still Owned by the Descend- 

ants of Its Founders. 


In commemoration of one hundred 
years of continuous publication, the 
St. Louis Republic, on Sunday, July 


12, issued a special number of 192 
pages, including a reproduction of the 
first number. 


In point of size, this issue is second 
only to the anniversary number of 
the New York World, consisting of 
200 pages published a few weeks ago 
to celebrate the twenty-fifth year of 
that newspaper under the ownership 
of Joseph Pulitzer. 

When a_ paper its one 
hundredth birthday, it deserves the at- 
tention of every journalist in the land, 
not merely because it has managed to 
round out a century, but because it 
has survived so many storms and vi- 
cissitudes, and rendered many 
years of valuable service to the public. 

The publishers of the St. Louis Re- 
public in order to make the attain- 
ment its centenary a_ notable 
event, prepared an that is a 
credit to its editorial and mechanical 
departments. 

It contains a mass of valuable infor- 
mation concerning the history of St. 


reaches 


so 


of 


Issue 


Louis, and of Missouri, that ought 
to make it a treasured number for 
years to come. 

Not the least interesting of its 


many articles is one in which is given 
a list of sixty newspapers that have 
lived one hundred years or more. 

The St. Louis Republic, which is 
now edited and managed by Charles 
W. Knapp, one of the ablest of Amer- 
ican journalists, was founded Tues- 
day, July 26, 1808, by Joseph Charless, 
under the name of the Missouri Ga- 
zette. It was a small folio, three col- 
ums to the page, the page size be- 
ing 7x12 inches. 

During is long career the Republic 
has had many ups and downs, but a re- 
markable thing about its history is that 
its controlling owners and active man- 
agers are the direct descendants, rela- 
tives or heirs of the men who began 
their newspaper career under Joseph 
Charless, its founder. 

The Republic, which is the only news- 
paper beyond the Mississippi that has 
completed a hundred years, is one of 
the great newspapers of the country. 
Its owners have always been men of 
undaunted courage, who have conduct- 
ed their enterprise along lines that they 
considered to be for the best interests 
of the city and its environs. It is a 
favorite medium of general advertisers 
because of the high class of its read- 
ers. It is represented in the East by 
Wallace Brooke, Brunswick Building, 
New York. 








Has a Business PULL 


In the great industrial center embracing 
Western Pennsylvania, West Virginia and 
Eastern Ohio with a population of over 
2,500,000. 


The Pittsburg 
Dispatch 


reaches the largest number of homes and 
is read by the men and women who com- 
prise the purchasing power of the wealthy 
district. Advertisements in the DISPATCH 
INSURE prompt RETURNS. 


Srecrat REPRESENTATIVES: 
Wa tace G. Brooxz, orace M. Forp, 
225 Fifth Ave., Marquette Bldg., 
New York. Chicago. 
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CHARLES W. KNAPP. 


EDITOR AND PUBLISHER OF THE ST. LOUIS REPUBLIC, WHICH CELEBRATED ITS CENTEN- 


NARY 


LAST SUNDAY. 











CORRESPONDENTS AS GUESTS. 


Jamestown Journal Entertains the 
Members of Its Newspaper Family. 
The Journal Printing Co., of James- 

town, N. Y., entertained its corres- 
pondents in a most generous manner 
on Saturday, July 11. The visitors 
were welcomed by President Fred- 
erick P. Hall, who in a brief address 
thanked them for coming to James- 
town to attend the reunion. 

Other speakers were James A. Cla- 
ry, managing editor, and C. N. Hil- 
dum, who handles the vicinity corres- 
pondence. After an excellent dinner 
at the Humphrey House, the guests 
boarded the special cars for Coleron, 
where they attended a performance at 
the theatre. 

The correspondents were much 
pleased with the hospitality of the 
host, and expressed their thanks in a 
hearty manner. 


Deceived by Bogus Ads. 
Six bogus ads. kicked up a big com- 
motion in Montreal last week. They 





NEWSPAPER BOAT ARRIVES. 


Capt. Johnson Rows From St. 


Au- 

gustine to New York. 
Capt. George W. Johnson, who 
rowed up from St. Augustine, Fla., 


in his boat made of newspapers, com- 
pleted his trip Sunday, arriving at 
the Waverly Boat Clubhouse, on the 
Hudson River, at the foot of 167th 
street, New York. 

Johnson averaged 30 miles a day 
during his trip. His longest day’s 
row was last Friday, when he rowed 
from New Brunswick, N. J., to the 
Active Boat Clubhouse, at Hoboken, 
a distance of 48 miles. He will remain 
here a few days and then return by 
3uffalo, Chicago, and Cleveland to 
New Orleans, by way of the Missis- 
sippi, making a total of about 5,000 
miles to be covered by water. 

Johnson’s shell is twenty feet long 
by twenty inches wide, about twelve 


| inches deep, and is made of about 
| twenty thicknesses of newspaper, the 


were inserted in the leading newspa- | 


pers and purported to be signed by 


six tenants of the Bell Telephone 
Building. The ads., which called for 
managers, salesmen, stenographers, 


etc., brought such an army of appli- 
cants to the building that the corri- 
dors were crowded. When they found 
they had been deceived they made a 
great disturbance. 


| pounds. 


composition being harder and tougher 
than wood under a coat of shellac. 
The shell weighs about 150 pounds, 
while the ordinary shell weighs fifty 
It did not leak throughout 
the journey. 

| Johnson says he undertook the trip 
simply to demonstrate that rowing is 
a healthful exercise. When he arrived 
he was in the pink of condition and 
| ready to start back. 


oF) 


OFF FOR JAMAICA. 


Newspaper Men Enjoy the Hospital- 
ity of the Royal Mail Co. 

The Royal Mail Steam Packet Co.’s 
steamer Orinoco, which sailed from 
New York on Saturday, July 11, had 
on board a party of newspaper men, 
guests of the company, who will visit 
the island 





of Jamaica. The trip, 
which will occupy two weeks, was 
planned by Foster Debevoise, who 


handles the company’s advertising. 

Those in the party were Gay 
Bradt, of the New York Globe, and 
Mrs. Bradt; John O’Mara, of O’Mara 
& Ormsbee, special agents; Mrs. Ed- 
ward A. Westfall, wife of the New 
York representative of the . Newark 
News, and maid; and George Cum- 
mings, of the Associated Sunday 
Magazine. 


NEW PUBLICATIONS. 
The Zionist Convention, held 
Atlantic City this week, voted 
start a Yiddish weekly. Three thou- 
sand out of the $5,000 needed have al- 
ready been raised. 


at 
to 


The Roseville (Cal.) Tribune, edi- 
ted by L. H. Beecroft and J. C. 
Crome, is a newcomer. 


The Winslow (Ark.) Mirror, a 
monthly periodical of twelve pages, 
published by George Graybill, has 
made its appearance. 


The Locomotive World is the title 
of a new monthly issued at Lima, O., 
by the Locomotive World Publishing 


Co. Hal C. Hammack, of the Lima 
Locomotive and Machine Co., is 
editor. 


The Jeffersonian is the name of a 
new political weekly issued at Nash- 
ville, Tenn., by George W. Harris 
and Malcom C. Patterson. 


Dansville, N. Y., has a new paper 
called the Breeze, the first daily to 
be issued in that place. 





David D. Lee Promoted. 

David D. Lee has just been appoint- 
ed Western advertising manager of 
Success Magazine, with headquarters 
in the Marquette Building, Chicago. 
Mr. Lee, though young in years, is old 
in experience in the advertising solic- 
iting end of magazines, having served 
successfully some twenty years in 
agency and periodical work. Begin- 
ning in 1888 in the office of the J. 
Walter Thompson Company, he later 
became associated with the advertis- 
ing departments of The Strand Maga- 
zine, Lippincott’s, Appleton’s and Su- 
burban Life. In February, 1907, Mr. 
Lee joined the Eastern advertising 
staff of Success, and has in every 
sense “made good.” The many friends 
of Mr. Lee are extending to him their 
congratulations. 











SAN ANTONIO 
GAZETTE 


The Light claimed in the E. & P., 
May 16, to have carried 123,928 agate 
lines of advertising for April. 

The Gazette carried 199,780 lines. 

The Gazette prints 6 days, the Light 
7. 

The Gazette declared a 20 per cent. 
dividend in April for its last fiscal year. 

Comparing last issue, May 23d, Light 
carried 1,274 lines foreign, Gazette, 
3.360 lines. The Light carried total 
4,326 lines, the Gazette, 21,956 lines. 

All foreign business handled direct by 


F. J. STUART, Bus. Mgr. 
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THE BRITISH PRESS 


PASSING OF SOME OLD-TIME 
IDEAS OF PUBLICATION 
AND MANAGEMENT. 


Day of Low Prices and a Plain Lit- 
erary Style Has Come—News Edi- 
tors Hustle for Novel and Inter- 


esting Special Stories—Newsboys 


on Motor Cycles. 


Some remarkable changes in British 
newspapers are noted by E. L. Tandy 
in the New York Evening Post. He 
says that the English press is in an 
intermediate stage of development. It 
has been forced to abandon its ancient 
style, and does not quite know what 
new style to adopt. 

This condition of uncertainty is due 
to two notable circumstances. Dur- 
ing the pasi years, consequent 
upon the great influx of population 
from the countryside into the towns, 
there has been a remarkable awaken- 
ing among the English lower, middle 
and working hitherto intel- 
lectually lethargic. A vast and entire- 
ly new field of newspaper readers has, 
therefore, arisen. It is the people— 
the readers—who have changed; and 
the change being now forced upon the 
newspapers is not really an American- 
ization, but a natural step in their 
evolution. 

THE DAILY TELEGRAPH. 


few 


classes, 


Ten or fifteen years ago the great 
organ of the English middle classes, 
the: Daily Telegraph, a 2-cent paper, 
owned by the Lawsons, a wealthy 
family, at the head of which is Lord 
Burnham, was proudly boastful of a 
circulation of a quarter of a million 
daily. But at that time if the Tele 
graph wished to display an impor- 
tant piece of news by means of a 
number of lines in the heading to it, 
every line, even though there were a 
dozen of them, would be in exactly 
the same sized type; and the paper 
was written in flowery style of 
language all its own. 

When the Daily Mail, a 1-cent pa- 
per, owned by the Harmsworths, a 
family of brothers, the elder of whom 
is Lord Northcliffe, was founded, the 
word was given that everything was 
to be written as one would tell a 
story over the breakfast table, and, 
in consequence, the paper was soon 
able to declare its circulation to be 
five times that of the Telegraph. 

Then the revolution set in in earnest. 
More recently, another Harmsworth 
paper, the Daily Mirror, a 1-cent pa- 
per, devoted chiefly to snapshots of 
the events of the day, boomed to a 
daily circulation of close upon 1,000,- 
000 copies. That started every pa- 
per giving pictures, and set up in 
England a new occupation. 

Some of the papers have struggled 
hard against the change. The Tele- 
graph is trying to win by adding page 
after page to its size, and its report- 
ers tare strictly forbidden to write 
in “Telegraphese.” Even the Times, 
though it continues its price at 6 
cents a copy, has been compelled to 
resort to extraneous inducements, 
such as special supplements and a 
free circulating library, with all the 
up-to-date literature on loan, and 
much onsale at greatly reduced 
prices. 

HARD YEAR FOR PAPERS. 

Within the past year three 
established -Condon newspapers, 
Sun, the Echo, and the St. 
Gazette, havé ceased to be. 


old 
the 
James 
Some- 
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while earlier, a couple of 2-cent pa- 
pers, with long and honorable rec- 
ords, the Daily News and the Daily 
Chronicle, were obliged to reduce 
their price to one cent. The Tribune, 
upon which over $1,250,000 was spent 
during the two years of its existence, 
failed utterly, because it was a rever- 
sion to the old form. The Standard, 
the great Conservative 2-cent daily, 
previously of the of 
properties, came into the market. The 


one strongest 


Times was recently all but sold to 
Cyril Arthur Pearson. 
“PENNY-A-LINERS” GONE. 


A few years ago as much as $500 
a day in the aggregate used to be 
spent by the London papers on “line- 
age” among “liners,” men paid by the 
line, and scores of broken down jour- 
nalists, and drink-ruined members of 
other professions, too, were able to 
pick up a precarious living in that 
way in Fleet street. But now even 
that work is done by a bureau. The 
consequence is that the “news editor” 
has to find “specials” for his staff to 
cover, and after, when he is hard 
pushed, some of them are of a some- 
what freaky character. 

Nor is the London editor” 
behind his American confrére in en- 
terprise. Not long since, a reporter 
was detailed to climb a Welsh moun- 
tain in mid-winter. The expenses 
were $90 for a single column story of 
no importance. Still more recently a 
reporter with a hired motor car was 
set to watch the government flying 
machine. The machine did not fly. 
The hire of the car for waiting 
amounted to $150. In the last sen- 
sational murder myster two “news 
editors” had special telephone Wires 
laid for eighty miles. In a _ recent 
jewel robbery, $500 was paid to an 
officer for news of an arrest. 

STEADY POSTS. 

Each paper has, of course, its spe- 
cial sports staff, the chief of whom is 
usually the racing “tipster.” Only 
one paper, the Daily News, does not 
touch horse racing, for the paper be- 
longs to a Quaker millionaire. Each 
also has its special theatrical critic; 
and most of them have experts for 
motoring, for cycling, for fashions— 
even for “Fashions for Men,” one of 
the most recent introductions—and 
for the games of chess and draughts. 

Society news is mostly done by 
women more or less in society; but 
each paper has also its expert who 


“news 


writes “Personal” paragraphs. Some 
offices also have a_ special “corre- 
spondence” editor, and the Daily 


News at least has a clergyman who 
is religious editor. Few now, except 
the Times, keep a staff at Parliament. 
The commoner course is to have 


merely a descriptive man there, and- 


to supplement his account from one 
of the bureau reports. 
FATE OF TYPEWRITERS. 

The use of schedules is an introduc- 
tion from America, but little else has 
been directly adopted from this side. 
During one of his visits here, Lord 
Northcliffe saw all the reporters us- 
ing typewriters. On his return home 
he ordered in machines for every man 
on the staff; but within six weeks 
they were all out of use. Another 
editor sent over his chief engineer to 
pick up useful notions. After spend- 
ing several weeks here the engineer 
returned and as the sole result of his 
visit installed a new ‘“cease-work” 
signal! 

Probably few papers make greater 
efforts to be correct than the Daily 
Mail. Yet no paper makes greater 
blunders. Its last big one, a ques- 


tion of shortweight soap, cost it over 
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They’re 
Off 


Whether you pick the winner 
or not, it’s your job as a publisher 
to record the daily happenings of 
the campaign. 

Are you equipped to give your 
readers the news hot from the wire? 

The eight-story addition to our 
great factory enables us to ship 


notice. 


Quick Change Linotypes at short <, 


93 SOLD IN JUNE 


The Linotype saves time, saves labor—one machine will turn real, live 
pulsating news into metal and thence into your printed sheet quicker than 
any five men who may be sweating at your cases. 


EASY TERMS TO THE RIGHT MAN 














Mergenthaler Linotype Co., 


TRIBUNE 
BUILDING 


New York 

















$1,000,000. Five assistant editors 
read every proof every night, and one 
of them is a barrister, an expert on 
libel law. The Mail also has a critic 
on its own grammar and style. For 
a long while the late Admiral Sir 
William Laird Clowes, author of 
“The National Pocketbook,” filled 
that post. Every day he marked in 
red ink the mistakes and “vulgarisms.” 
The paper was then handed round and 
the writers had to initial in blue the 
corrections in their matter. The re- 
sult is that no Daily Mail man is per- 
mitted to mount a tram car; it must, 
be a tramway car. And if he is 
aboard a vessel, he must say “in” a 
ship, and not “on” a ship! 
LONDON BEATS NEW YORK. 

In some ways London is ahead of 
New York. Much more is now being 
done there with the photography of 
events as distinct from persons than 
here. The bicycle newsboy is one of 
the features of London. Crowds 
gather to watch them. Some of them 
now use motor cycles. In the streets 
there seems more newspaper life than 
on this side. London has no stalls 
like those at street corners, and un- 
der the station stairs here; but there 
are more boys selling, and each has 
a “Contents Bill,” a printed bulletin, 
and there is much more shouting all 
day than even in Park Row. 





Paper Published at Sea. 

The Aerogram is the name of a bi- 
jou newspaper printed every evening 
on the Yale and Harvard steamships, 
plying between Boston and New York. 
The important news of the world is 
furnished by the United Wireless 
Telegraph Co. The paper is printed 
by a duplicating process. Eventually 
it is expected a regular printing estab- 
lishment will be utilized in connection 
with the publication. The little paper 
is sold, at 5 cents by the news agents 
on the steamers, and many copies are 
disposed of nightly to the satisfaction 
of passengers, who retain them as sou- 
venirs of the trip. 


| 








CIRCULATION BOOMS. 

R. D. Kelly, formerly of the Los 
Angles Herald, is now with the Pa- 
cific Coast Circulation Company’s 
running contests, at Joplin, Mo. 


R. S. Coe, finished a contest last 
week at Calgary, Alberta, Canada, 
where he has added about 1,500 new 
subscribers to the Herald lists. 


The Joplin News-Herald voting 
contest, which terminates July 3d, is 
reported to be a success, 2,040 new sub- 
scribers have been added during the 
first six weeks. The Pacific Coast Cir- 
culation Company is handling this 
contract. Under the new owners the 
paper is making satisfactory progress. 





LONG STRIKE IS OVER. 


Hartford Job Printers Will Get No 
More Money From Union. 

The printers’ strike inaugurated in 
the job offices of Hartford, Conn., 
September 14, 1905, is to end, word 
having been sent from the Internat- 


ional Union that after July 18 all 
strike benefits will cease. 
For a year married men received 


$11 a week and single men $9. Then 
the benefit was cut to $9 for married 
men and $6 for single men. 

About 100 men struck on the order 
of the International Typographical 
Union, and at present forty-six men 
are carried on the benefit list. 





Would Prevent Accidents. 

With a view of lessening the num- 
ber of accidents occurring throughout 
the United States, the American Anti- 
Accident Association, of Sharpsville, 
Pa., asks the press of the country to 
make a special feature of all accidents 
occurring in this country, placing the 
occurrences under a regular heading 
as is done with sporting, financial and 
other features that are classified. It 
is hoped that the adoption of this 
plan will assist in lessening the num- 
ber by making people more careful. 








plied on application. 





SHORT TALKS ON ADVERTISING 

By W. T. DAVIS 
A series of 78 articles on this most important topic. 
helpful to both advertiser and publisher. 
INTERNATIONAL SYNDICATE, Baltimore, Md. 
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SOCIETY EDITORS 


Sketches of Three of Boston’s Fore- 
most Newspaper Writers—Miss 
Brazier, of the Journal, Was a 
Nurse in the Federal Army. 


Boston has three women society 
editors who make the doings of the 
“400” their special line of work. They 
work in harmony, have similar tastes 
and enjoy a reputation for accuracy. 
They have an extended acquaintance 
in the Back Bay set and are frequent- 
ly guests at smart functions. 

“Mrs. Caroline Hall Washburn, of 





MISS MARION HOWARD BRAZIER, 


SOCIETY EDITOR BOSTON JOURNAL, 


the Boston Herald, may be called the 
veteran of the three, as she has been 
chronicling society happenings for a 
decade, and is as happy in her work 
as when she first took it up as a 
pastime. She has a charming and 
breezy style, and is popular with all 
classes. 

Mrs. Washburn is the daughter of 
a clergyman, the late Rev. Nath. Hall, 
D.D., one of the noted Unitarian di+ 
vines of his day and connected with 
the famous Adams, Brooks and Park- 
man families. She resides with her 
maiden sister in the historic family 
residence on Columbia road, Dorches- 
ter, where she was born. 


SPENDS SUMMER ABROAD. 


Mrs. Washburn has traveled exten- 
sively, is highly cultured, and is most 
progressive. She spends her summers 
abroad, where she is widely known. 
She is not a club woman, as her time 
is fully occupied with friends and ac- 
quaintances who are numberless. She 
is one of the best gowned women in 
Boston, tall, of splendid physique and 
fine carriage. 

Mrs. Washburn served 15 years on 
the Boston Globe, going from that 
paper to the Herald in 1895. She 
goes over to New York for theatre 
first-nights, the horse show, and is al- 
ways handsomely entertained. 

Miss Marion Howard Brazier, socie- 
ty editor of the Boston Journal and 
special writer for many other publica- 
tions, is a self-made woman with an 
exceptional pedigree. She began her 
newspaper career in Los Angeles, Cal,. 
in 1888, and has steadily advanced to 
her present position. She takes special 
pride in having been born “before the 
war,” and in the work she performed 
as a school girl in ’61 for the men at 
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the front (one of whom was her 
father). She was especially active in 
‘98, was a member of the Volunteer 
Aid Association of Boston, and the 
first to enlist as a nurse. She collected 
nearly 100,000 books and magazines 
and sent them “to the front.” 


MISS BRAZIER’S PLATFORM WORK. 


Miss Brazier is also a clever plat- 
form speaker, and has appeared be- 
fore hundreds of clubs with her infor- 
mal talks and illustrated lectures. One 
of the latter, the “United States Post 
Office,” has been specially well re- 
ceived. She owns a newspaper “grave- 
yard” of mammoth proportions, rep- 
resenting nearly 20 years’ labor. 

She belongs to many organizations 
in Boston, New York and London, 
and is the founder of the Professional 
Women’s Club, made up of women 
representing all the high arts and 
professions. 

Miss Brazier is a charter member 
of Paul Revere Chapter, D. A. R., and 
founder of three other chapters. She 
frequently visits her three brothers 
who reside in New York, and occa- 
sionally goes abroad. Her home is in 
Copley Square, Boston. Miss Brazier 
has just been secured by Marsh’s 
magazine (a new publication) to do 
feature and editorial work. 


MISS A, S. ROBBINS OF THE POST. 


Miss Anna Spooner Robbins is so- 
ciety editor of the Boston Post, also 
of the Courier, a weekly hotel publi- 
cation. She succeeded Miss Brazier 
on the Post some six years ago, and 
is her substitute on the Journal. 

Miss Robbins has a facile pen, a 


wide acquaintance, and enjoys an en- 
viable reputation for accuracy in her 


MRS. C. H. WASHBURN, 
SOCIETY EDITOR BOSTON HERALD. 


work. She spends her holidays 
abroad and has traveled considerably 
in America. She is the daughter of 
Mrs. Florence Robbins, widow of a 
noted sea captain who came from 
Plymouth and Mayflower stock. She 
is tall, robust, tactful, always well 
gowned and makes friends readily. 
Miss Robbins is not a club woman, 
but is eligible to all the patriotic so- 
cieties, including the Colonial Dames. 
She resides in exclusive Brookline. 





ROCKEFELLER AS A WRITER. 


Doubleday Captures His Autobiogra- 
phy for World’s Work. 

Frank N. Doubleday, of Doubleday, 
Page & Co., is an enthusiastic golfer, 
but he probably never played a more 
exciting game in his life or one that 
meant so much to his firm as he 
did when he trod the links with John 
D. Rockefeller a few weeks ago and 
won the latter’s consent to write his 
autobiography for the World’s Work. 
Many other publishers had tried to se- 
cure Mr. Rockefeller as a contributor 














MISS ANNA SPOONER ROBBINS, 
SOCIETY EDITOR BOSTON POST. 





‘by all the arts of persuasion, but the 
Standard Oil magnate would not take 
the bait. 

The capture of Mr. Rockefeller by 
Mr. Doubleday is regarded as one of 
the cleverest business moves yet re- 
corded in magazine annals. When E. 
J. Ridgway, of Everybody’s 


ton, as a contributor to that periodi- 


as the impossible by many. Lawson’s 
articles put the magazine on its feet 


gest sellers. 

Mr. Rockefeller is more widely 
known than Mr. Lawson, and al- 
though not as liberal an advertiser, is 
undoubtedly a greater drawing card. 
In all probability the articles writ- 
ten by Mr. Rockefeller will give 
World’s Work a tremendous boom in 
popularity. 





REVIEWED OWN STORY. 


That’s the Stunt That Jesse Lynch 
Williams Once Did. 


Many men have written their own 


viewed their own books. Jesse Lynch 
Williams, author of “The Girl and the 
Game and Other College Stories,” 
was a very young reporter on a New 
York daily when his first book, 
“Princeton Stories,” which has since 





Maga- | 
zine, landed Thomas Lawson, of Bos- | 


cal, he achieved what was regarded | 


and established it as one of the | 


. . | 
obituaries, but only a few have re- 


5 


run through a dozen editions, made 
its appearance, and Vance Thomp- 
son was the literary critic of the same 
staff. One day the latter asked the 
reporter if he thought he could write 
book reviews. All new reporters look- 
ed alike to him. He did not know 
this one’s name. 

“IT could try,” was the answer. 

“Well, try your hand on this one,” 
said the critic kindly, and handed the 
reporter a copy of his own book. 
“I’m a Princeton man,” Mr. Thomp- 
son added, “and I might be preju- 
diced.” 

“ll do my best, sir,” replied the 
new reporter, and he did. When the 
review was printed a few days later, 
“Princeton Stories” was hailed as a 
work of genius in a long review, writ- 
| ten in a sufficiently patronizing note 
to allay suspicion. “We hope to see 
other and better work by the same 
| pen,” it concluded. 

“That was a very sympathetic ap- 
| preciation,” said the critic to the re- 
porter. “Are you not a Princeton 
man yourself?” 

“Yes, 00." 

“Ah, indeed! What is your name?” 

“Jesse Williams.” 


Capper’s Prosperous Paper. 
Arthur Capper, publisher of the To- 
peka (Kans.) Daily Capital, writes 
The Editor and Publisher that dur- 
ing the first six months of the year 
1908, the Capital carried a total of 
104,720 inches of paid advertising, a 
gain of 7,791 inches over the same pe- 
riod of the year 1907. It also carried 
| 381.568 lines of classified advertising, 
a gain of 21,732 lines over the first 
half of last year. Mr. Capper’s fig- 
| ures show that the display advertising 
| in the Capital was about 20 per cent. 
heavier than any other daily in Kan- 
sas, and his classified business was 
| greater than any other daily in Kan- 
| sas, and more than double that of 


| any other daily in Topeka. 


| 
| 
| 
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NASHVILLE (TENN.) TENNESSEAN. RALEIGH (N. C.) TIMES. MILWAUKEE (WIS.) FREE PRESS. 
Mr. C. J. Mar, President Hearst News Service. Mr. C. J. Mar, President Hearst News Service. Mr. C. J. Mar, President Hearst News Service, a.m 

Dear Mr. Mar:—Through the excellent handling of the Denver Dear Mr. Mar:—Your Denver service absolutely perfect, We Dear Mr. Mar:—The feature reports of the Chicago Con Dear 
Convention by the Hearst News Service, the Nashville Tennessean could not ask for anything better. ; . by the Hearst News Service were exceptionally good. Expe: on 
was able to beat all other Nashville papers in announcing Bryan's The Hearst News Service is the best in existence and we are political writers analyzed the various moves made by the The 
a, a s few minutes _— y —¥ 4 ~ a all pleased. —s — ones in ~ ——e and aot of the reports was ap 

allot in Denver the Tennessean was on the street with not only . We MMS, or, at once in touch wi @ proceedings. 01 
the announcement of the result, but a tabulated result by states. —_—_—_—_— Your — showed that they were in a position to The s 

It was a piece of enterprise that was highly appreciated by this rings around the hackneys that are too often employed on though 
community and we give a great portion of the credit to the THE ATLANTA (GA.) GEORGIAN, important work. The chief events of the Convention i 
Hearst News Service. Mr. C. J. Maz, President Hearst News Service. : covered thoroughly from all points of view and the service 

H. M. SUTER. Editor, The Nashville Tennessean. Dear Mr, Mar:—The Georgian is appreciative of the manner in the value of such experienced observers and accomplished wrij 
5 4 which the Denver convention was covered and desires to thank in covering great events. 
ees oe you for the speed and accuracy with which the whole story was Without the slightest qualification I want to say that 
WINSTON-SALEM (N. C.) SENTINEL. handled ‘ ; e Hearst News Service handled the Denver Convention marvel] 
Mr. C. J. Mar, President Hearst News Service. Edwin Camp, Managing Editor. = ak service so a —_ improved per 

Dear Mr. Mar:—It is with great pleasure that we state that the ee No detail was overlool and all features were treate . C. 
meeting of the Democratic National Convention was covered by the high degree of intelligence and foresight. In comparison 
Hearst News Service for our paper in a very satisfactory manner. THE WASHINGTON (D. C.) HERALD. the opposition, but why compare a ten-course banquet with ; 

Yours t mae 3 Mae, eeiddenk Searst Mews Borvios bean sandwich, there is no comparison. The H. N. §&, ver 
SENTINEL PUBLISHING 00 fen Sh - eae Me Mier Rox pte ‘ are ‘ was readable all the way through. There was more to it th 
G CO., Rufus Shore, Manager. eicheuel ‘Ghmantinn ae ay a ae CONermg Se Leave a perfunctory recital of cold-blooded facts, though there 
: : : . lack of the routine. 
It came in on time and we were able to use every word of it - 
CSTE 06) I AERERaE. every day and we go to press early. ia cumiay sur an capone at ie eee 
Mr. C. J. Mar, President Hearst News Service. The service was unbiassed and as a Republican paper we were was the newspaper thet had the benefit of the Hearst , 0. 

Dear Mr. Mar:—We wish to thank you for your very accurate well pleased with the service. Service during the Denver Convention. Yours truly, 
service on the Republican and Democratic conventions. THE WASHINGTON HERALD. Cc Edi 

It was quick, accurate and concise. at a H, P, MYRICK, itor, der a 

THE INDEX-REPUBLICAN, J. Roebuck. = se es ates hten 

CHAMBERSBURG (PA.) PUBLIC OPINION. wee eee > 

AMSTERDAM (N, Y.) MORNING SENTINEL, ~ c. 7 ~~ whe gg Hearst et le - ERIE (PA.) DISPATCH. wor 

Mr, C. J. Mar, President Hearst News Sérvice. ear Mr, Mar:—We were very much pleased with your m- Mr. C, J. Mar, President Hearst News Service, t Th 

Dear Mr. Mar:—Your two convention reports were all that could eT and he poe ce gee eel services. It reached us in Dear Mr. Mar:—We are well pleased with your report of i 
be desired by a morning paper. 5 Ov . aig cred ghly iti mae os aia at laa ik Republican National Convention. It covered the ground tho Exact! 

The Morning Sentinel is Democratic in politics, and is well th © ae mage ¢ rs a poitics and cou lea P and was fair and impartial; particularly suited to our i 
pleased with the service it is receiving. Very truly yours, eee "Yo a vent ; trul which is absolutely independent in politics. ts 

R. LEE REYNOLDS. osihaned y» H. V. BLACK We also desire to express our appreciation of the tion v 
eee be ee 4 rendered during the’ Denver Convention. It was excellent 
particularly suited to our paper, which is independent in tal 
BINGHAMTON (N. Y.) HERALD. AUGUSTA (GA.) HERALD. things. Sincerely yours, D. D. REED, Publisher, 
Mr. C, J. Mar, President Hearst News Service. Mr. C. J. Mar, President Hearst News Service. 

Dear Mr. Mar:—I desire to compliment you upon the excellent Dear Mr. Mar:—For about 18 months the Herald has been re- — 
manner in which your service gave the news of the Democratic ceiving the Hearst News Service and both the management and DENVER (COLO.) POST 
and Republican National Conventions to this paper. our subscribers have been delighted with same. Your service J : F C 

For an Independent paper of the character of the Herald the at the recent Democratic Convention as well as the Republican Cc. J. Mar, President Hearst News Service. P > | 
reports were especially well adapted, giving impartially the news Convention has been one of the brightest and newsiest and most Dear Mr. Mar:—You are to be congratulated on excellence 
of the conventions without any attempt at editorial comment on complete that has ever been handled by a Southern paper. service. Your man Price handled running story of Convention ? 
the work being done, The Hearst News Service seems to be We want to thank you and at the same time extend our con- masterly manner. All other ends were handled in fine shape, 
peculiarly suited to papers which desire to give their readers well gratulations on the great service that you are rendering your sub- We are independent in politics. — ¥ : 
written, readable matter out of the ordinary line of dry news. scribers. Thanking you and again congratulating the Hearst Service, I qpappene 

Very truly yours, Very truly yours, Sincerely yours, Ad 
H. PIERCE WELLER, City Editor. AUGUSTA HERALD, T. J. SHERON, Manager. C. A. BONFILS, Managing Editor, ‘ 
DU BOIS (PA.) EXPRESS. DANVILLE (ILL.) COMMERCIAL NEWS, 
Mr. C. J. Mar, President Hearst News Service. Mr. C. J. Mar, President Hearst News Service. LINTON (IND.) CALL. 

Dear Mr. Mar:—The service on the Democratic and Republican Dear Mr. Mar:—The Hearst News Service on the Democratic Mr. C. J. Mar, President Hearst News Service. a: 
conventions furnished us by you was most satisfactory. Our Convention reached us’ satisfactorily, It was precise and prompt. Dear Mr. Mar:—Accept congratulations for excellent * + 
paper is Independent in politics and we are better suited with Respectfully yours, during Convention: Beat everything. LINTON CALL a 
your news service than any other we could get. W. J. BARRETT, Business Manager. he best 

Most respectfully, — — pon 
, ur 
DAVID C. WHITEHILL, President. PITTSBURG (PA.) LEADER. CINCINNATI (0.) ENQUIRER. We 
Mr. C. J. Mar, President Hearst News Service, ‘ C. J. Mar, President Hearst News Service. aod 
OPELIKA (ALA.) DAILY NEWS. Dear Mr. Mar:—I want to congratulate you on the service ren- My Dear Mr. Mar:—Your Republican National Convention The A 
See eS na Sees Meee Meee Mialon dered the Pittsburg Leader by the Hearst News Service during was very good, ' 

Dear Mr, Mar:—Had all we wanted on both Republican and the late Republican and Democratic Conventions. The Enquirer, of course, had a large staff of its own at 0 ’ 
seit nceedtn menimahaiin P _The service was non-factional and suited an independent paper cago, so that it was unable to make use of all of your : 

Had it promptly and fully satisfactorily. Don’t see how it like ‘the eee 3 With best wishes, I am, ENQUIRER OO, a ree 
could have been made better. OPELIKA NEWS. , A. P. MOORE, Publisher. 2, * a I 

- W. F. WILEY, Managing Edi ciat 
NIAGARA FALLS (N. Y.) NEWS. SHARON (PA.) TELEGRAPH. 
; ice. Mr. C. J. Mar, President Hearst News Service. 
Re Oe ae te cami gun Gt te Dear Mr. Mar:—We were well satisfied with the Hearst Denver JAMESTOWN (PA.) JOURNAL, 
Niagara Falls News was more than pleased with the service ren- Convention service, There was great interest here in the election C. J, Mar, President Hearst News Service, 
dered over our special wire during the recent Democratic and | of candidates and scores called at our office each night. We were Dear Mr, Mar:—We wish to congratulate you on the way CG: 
Republican Conventions. able to give them and our readers what they wanted. handled the Republican National Convention. toll 

Politically, the News is an Independent Republican ~ Ee ary Very truly, H. C. FIELD, Editor mm... was — and we were able to feature it as no papr®. bly 
and, therefore, any bias in the report would be resente y it. : , . is city ever di ‘ 
This, however, was scrupulously avoided by your excellent staff This is the best of a number of good things we have had to 
of correspondents, and I take pleasure in assuring you that the THE FORT WORTH (TEXAS) TELEGRAM. crow over since using your service. Sincerely, Its est 
News regards the service rendered it on this occasion as ab- 6-5 tie ae H N earn R. J. KAYLOR, Managing Edito.§, 
solutely flawless. "Der us u - J i ows 1i Fvice, if We be 

With best wishes for your future success, I remain ar Mr, ar:—We wis! to compliment you on the satis: actory 

Yours very truly, prc in a — onl ng ~~ an tee 
= , Editor. convention news for us. Your service was full of ¢ ive 
Gneees & oo. gossipy news and we played it heavily. SOUTH BEND (IND.) NEWS. 
ae Pz | The report was absolutely fair and impartial, but this is always Mr. C. J. Mar, President Hearst News Service. 
INDIANAPOLIS (IND.) SUN. true of your wire service and we would find it impossible to get Dear Mr. Mar:—Convention service very satisfactory in 
i ‘ears’ . out a good snappy paper without your report. way. 
“= i gg — Randa ay ey = an —. P. paper, full The Telegram has made wonderful strides in circulation during We have had many favorable comments on the service. nC. J 
“ the past 8 months, and we believe the news served by you has We are independent in politics. It not only covered the wd yo 


fifteen minutes to the street with Kern’s nomination. Denver 


Convention service grand. 
W. S. THOMPSON, Publisher. 


had much to do with it. Yours truly, 


C. D, REIMERS, Publisher. 


fully but was exceptionally well written. Sincerely yours, 
SOUTH BEND NEWS, C, J. Kans 
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ic National Conventions 
BSOLUTELY NON-PARTISAN 





MONMOUTH (ILL.) REPUBLICAN-ATLAS, 

, President Hearst News Service. 

“Dear Mr. ar:—We take this opportunity of congratulating 
on the splendid success of your Convention service, 

The congratulations received by the Atlas: ‘“‘By far the best 
ph story of the Convention in this section of the state,’’ we 

| should be shared with ‘‘The Hearst News Service,”’ its author. 

The service was impartial and fair, the kind The Atlas demands, 

though a Republican paper, 

With best wishes for the future success of The Hearst News 























ce, we remain, Sincerely yours, 
A. G. BROWN, Editor, The Atlas. 
WILSON (N. C.) TIMES. 
. © J. Mar, President Hearst News Service. 


Dear Mr. Mar:—We take great pleasure in saying that your 
i Convention service was absolutely fair and impartial, and 
very satisfactory. Our paper is Democratic. 

Yours truly, P. D. GOLD PUBLISHHING CO. 


DELAWARE (0), JOURNAL-HERALD,. 

. 0. J. Mar, President Hearst News Service. 

Dear Mr. Mar:—I thank you on behalf of the Journal-Herald 
the excellence of your news service. It surely gives the 
er an appetite for the evening newspaper at supper time and 
ightens up the paper in a manner that makes it the popular 
r of this town. 

I thank you for the excellence of your service during the recent 
ational Republican Convention at Chicago, and am proud to say 
t The Journal-Herald was the first local paper on the streets 
give the public the news of the Convention, 

Exactly ten minutes after the vote was announced to the Con- 
i i The Journal-Herald was being read on the 
The story gave the exact moment the nomi- 
tion was made and a splendid story following. 

Your complete service is unequalled and we are able to keep 
t a little ahead all the time, Yours very truly, 

J. D. KNOWLES, Editor and Manager. 





tr 


SALINA (KAN.) UNION. 

. C. J, Mar, President Hearst News Service. 

Dear Mr, Mar:—Your service on the Republican Convention at 
icago was the best afternoon service that I have had the pleas- 
seeing. 

In my report I received every item of importance that had 
ppened since the morning papers were issued, and yet did not 
- for a waste word. I consider that your report was fair and 
mpartial and unexcelled from a news standpoint.. Politics of this 
aper is Independent Democratic. Yours truly, 

L. C, HOUSEL, Manager. 


ADRIAN (MICH.) TIMES. 

. C. J. Mar, President Hearst News Service. 

Dear Mr. Mar:—Our news editor reports the convention service 
he best we ever had. He was very much pleased with it, both 
ith the volume of it and the quickness of delivery. He found 
accurate, too, in a surprising degree. 

We are glad to offer this testimonial to the efficiency of the 
earst _— Service, and to the very courteous treatment of 
is agents, 

The Adrian Times is the Republican daily paper of Southern 
t ¢ n. It has held that distinction ever since the party was 
, teanized ‘‘Under the Oaks,’’ in Jackson, Michigan, in 1854, and 
br the prior 20 years it was the reliable Whig paper, thus cover- 
a period of 74 years, of which it has been issued daily since 
It has had all sorts of telegraph services, including the 
ociated Press several times, and the Hearst News Service is 
good as the best of them, Respectfully yours, 


THOMAS A. DAILEY, Editor and Manager. 


SUFFOLK (VA.) EVENING HERALD, 

. ©. J, Mar, President Hearst News Service. 

Dear Mr. Mar:—The Hearst News Service reaches us_ thor- 
ughly satisfactory, and relative to the merits of the service we 
va say with all sincerity that it is ‘“‘all wool and a yard 


Its estimable value was shown clearly during the Chicago Con- 
ention, The reports were unbiased and attractively sent out. 
We malere that the Hearst News Service is the best in the 
Yours very truly, 
SUFFOLK EVENING JOURNAL. 
Cc. G. Bell, Mgr. 























LYNCHBURG (VA.) DAILY ADVANCE, 


. ©. J, Mar, President Hearst News Service. 
Of your service in general, the Advance has only words of 
ise, it having proved entirely satisfactory. 

POWELL GLASS, Publisher. 


cane 
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TRAVERSE CITY (MICH.) EVENING RECORD, 
Mr. C. J. Mar, President Hearst News Service. 

Dear Mr, Mar:—I am pleased to state to you that the Hearst 
Syndicate service during the Republican National Convention was 
an exceptionally good service. We had more live news stuff 
from the Convention by wire than any other paper in this section 
of Michigan, and received the vote on Taft’s nomination several 
hours in advance of our competitor. The report was very satis- 
factory indeed, and particularly to The Evening Record, which 
is a Republican paper. 

The people in this section were especially gratified with the 
prompt and complete service. 

Yours respectfully, 


THE EVENING RECORD, J. W. Hannen, Manager. 


THE KENTON (0.) REPUBLICAN COMPANY. 
Mr. C. J. Mar, President Hearst News Service. 

Dear Mr, Mar:—We wish to compliment you on the way you 
handled the National Republican Convention by your Telegraph 
service, 

We have received a number of compliments from the Dem- 
ocrats and Republicans alike on the way our paper handled 
this news, 

One of the most flattering compliments we received during 
the Convention was the fact that the day of the nomination the 
Democratic mayor of the city came to our office late in the 
afternoon to get the latest convention news. He knew that it 
was absolutely no use to go to the Democratic paper as they 
knew nothing about the Convention. 

We also made a great hit on using a special edition when 
the nomination was made. We received your telegram at 5:10 
P. M. and at 5:20 P. M. (in just ten minutes) we had our paper 
on the street giving account of the nomination and so forth. 

The first our competitor knew of the nomination was seeing} 
it in our paper. I cannot see why any publisher in a town of 
this size can do without the Hearst News Service, 

Yours respectfully, 
THE ee REPUBLICAN COMPANY. 
Frank B, Wilson, Publisher, 


NEW CASTLE (IND.) TRIBUNE. 
Mr. C. J. Mar, President Hearst News Service. 

Dear Mr, Mar:—We wish to thank you for the excellent service 
received from yeu during the recent Republican Convention. We 
found it prompt, terse and accurate, and being entirely im- 
partial in your reports we found it suited our independent organ 
very well, inde 

With thanks for your interest, 

Very truly yours, 
THE NEW CASTLE TRIBUNE CO., 
Horace C, Burr, 


SILOAM SPRINGS (ARK.) DAILY REPUBLICAN, 
Mr, C. J. Mar, President Hearst News Service. 

Dear Mr, Mar:—Republican Convention service was fine, Our 
paper made as good a showing with our report as several of our 
exchanges with twice the service we get, and as good a showing 
as papers with other services, 

The politics of this paper is really independent, the editor is, 
however, a Democrat. Yours truly, 

L, B, POWELL. 


SELMA (ALA.) TIMES, 
Mr. C. J. Mar, President Hearst News Service. 

Dear Mr. Mar:—The Hearst News Service furnished the Selma 
Times for the Republican Convention was exceedingly satis- 
factory, and I take pleasure in commending the impartial and 
fair, as well as the excellent manner in which the big evenf 
was handled, Yours truly, 

R. E, L. NIEL, Editor & Publisher, 
The Selma Times. 


WAYCROSS (GA,) HERALD, 
Mr. C. J. Mar, President Hearst News Service. 

Dear Mr. Mar:—Replying to your favor of the 19th inst., we 
beg to advise that the service you gave us on the Republican 
Convention was very satisfactory. 

For your information we will state that the Herald is a Dem- 
ocratic paper. Very truly yours, 

THE WAYCROSS HERALD, 





ROCK ISLAND (ILL.) MORNING JOURNAL. 
Mr. C. J. Mar, President Hearst News Service. 
Dear Mr. Mar:—Accept thanks for thorough reports on Dem- 
ocratic and Republican conventions, 
They were unbiassed and in every way acceptable to our paper 
which in politics is Independent. 
BEVERLY WHITE, Managing Editor. 





MEADVILLE (PA.) TRIBUNE-REPUBLICAN. 
Mr. C. J.: Mar, President Hearst News Service, 

Dear Mr. ar:—We appreciate very much the fair and im- 
partial report ~j the Republican Convention at Chicago which we 
received in our service from you. 

As a Republican paper we were desirous of an accurate and 
fair report, and we found that your service gave us just what 


we wanted, Very truly yours, 
THE TRIBUNE-REPUBLICAN, 
Walter I. Bates, Manager. 
THE MADISON (IND.) COURIER. 
Mr. C. J. Mar, President Hearst News Service. 


We were highly gratified at the completeness, promptness and 
interesting character of your service from Chicago during the 
recent National Republican Convention, 

It was accurate and for a small city everything which could 
be desired, 

The Courier is a Republican newspaper in politics, but has no - 
fault to find with your report. 

It is impartial, and we wish the facts, whether they help or 
hurt, in our news columns. Very respectfully, 

THE COURIER Co. 


M. C. Garben, Sec, & Treas. 


OPELIKA (ALA.) DAILY NEWS. 
Mr. C. J. Mar, President Hearst News Service, 
Dear Mr, Mar:—Convention news service was prompt, complete 
and fully satisfactory. 
We beat all our competitors on every important detail, 
Politics of this paper Democratic, 
Very truly yours, OPELIKA DAILY NEWS, 


Wm, W. Wear. 


BEELEFONTAINE (0.) INDEX-REPUBLICAN. 
Mr. C. J. Mar, President Hearst News Service. 

Dear Mr, Mar:—We wish to thank you for your excellent and 
impartial service on the Republican Convention. 

It was fine and enabled us to beat our competitors on every 
important item. 

We had twelve bulletins posted in different parts of the city 
fifteen minutes before our competitors knew Taft was nominated. 
Again thanking you, we remain, Yours truly, 

THE INDEX-REPUBLICAN CO., 
L. J. Roebuck. 


MATTOON (ILL.) JOURNAL GAZETTE. 
C. J. Mar, President Hearst News Service. 

Dear Mr, Mar:—We wish to congratulate you upon the service 
which the Hearst News Service rendered this paper during the 
Chicago convention. We have received many compliments from 
citizens here in regard to the promptness and the detail of our 
telegraph service on this great national convention. 

This being a Republican paper the service was therefore ap- 
preciated all the more. 


With the best wishes, we are, Very truly yours, 


THE JOURNAL-GAZETTE, 
Ernest B, Tucker, 





WARREN (PA.) TIMES. 
Mr. C. J. Mar, President Hearst News Service. 

Dear Mr. Mar:—yYour convention reports beyond expectations, 
and we had extras out before competitors received flash on 
nominations, 

Advanced copies of speeches also arrived in time. 

Sincerely yours, TIMES PUBLISHING COMPANY, 
Cc. A. Berger. 


DAYTON (0.) JOURNAL, 
C. J. Mar, President Hearst News Service, 

Dear Mr. Mar:—The Hearst News Service report from the 
Republican Convention as received by the Journal was a revelation 
to our readers, who were enthusiastic over the well written, 
fair and unbiassed reports of the convention, 

Sincerely yours, 


0. T., FRASH. 


CHARLOTTE (N. C.) EVENING CHRONICLE, 
Mr. C. J. Mar, President Hearst News Service. 

Dear Mr. Mar:—The Hearst News Service handled the Gis 
Convention news for the Chronicle in great shape, I was entirely 
satisfied with the service. 

The Chronicle is an independent D ti 
what it wanted—a fair and impartial report. 

Very truly yours, 
WADE H. HARRIS. 





paper and got just 
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NEWSPAPER WORK IN A PRES- 
IDENTIAL YEAR. 


From now until the day after elec- 
tion the newspapers will be brimful 
of politics. It may be true that, un- 
less something unforeseen occurs to 
whoop things up, this campaign of 
platitudes and steam rollers will be 
duller than ditch water. All the same 
the American people, who flatter 
themselves that they really boss the 
bosses, will want to know all that 
is-worth knowing, and the newspapers 
are going to tell them. 

There will be red-hot partisanship 
on the editorial pages, of course, as 
there always is, but news reports will 
be almost judicial in their impartial- 
ity, although, it is to be hoped, they 
will be somewhat livelier reading than 
a pronouncement from the bench. 

The Democratic publisher will not un- 
dertake to distort nor belittle the big 
demonstrations of the Republicans. 
He will realize that his Democratic 
readers have a right to know what is 
going on in the opposite camp and 
that the general who underrates the 
enemy is a fool. And the Democratic 
publisher will also remember that 
there are probably many readers who 
do not like the politics of his paper, 
but admire its honesty, its enterprise, 
and its cleanliness. He will not, at a 
time when political feeling is keen, 
drive readers to take some 
other paper by printing unfair reports. 

For similar reasons the Republican 
paper will give full and honest stor- 
ies of Democratic meetings, and that 
means not a mere perfunctory sum- 
mary of the speeches, but a fair and 
candid account of the enthusiasm that 
greets the orators, the size and qual- 
ity of the crowds, the uniforms and 
equipment of the campaign clubs, and 
other things that go into a lively, 
trustworthy report. 

Each succeeding national cam- 
paign is, or ought to be, reported a 
little better than any that has gone 
before it. Improvements in telegraph 
service, the extension of telephone 
lines and the automobile are amoag 
the mechanical betterments of the art 
of news-gathering. And the organ- 
ization of newspaper staffs grows 
nearer to perfection as weaknesses are 
disclosed by experience. 

Except in the cases of a few pa- 
pers, whose editors, it is said, have 
not yet heard of Lee’s surrender, the 
tone of controversial articles is much 
milder than it used to be. Principles 
and arguments are attacked with 
vigor, sometimes with fury, but it is 
no longer considered either good pol- 


these 








icy or good taste to denounce one’s 
political foes as horse thieves and 
body snatchers. 





We are glad to note the fact that 
Louis Wiley, for many years the 
wheel horse of the business depart- 
ment of the New York Times, has 
been promoted to the position of 
business manager of that newspaper. 
Mr. Wiley is a hard worker, an unus- 
ually successful advertising manager, 
and understands every phase of news- 
paper publishing. He is widely and 
favorably known among business men 
and is deservedly popular among all 
classes. We desire to extend to Mr. 
Wiley our best wishes and to predict 
that the Times will be more prosper- 
ous than ever under his business man- 
agement. 





The country can breathe much 
more easily now that Herman Ridder, 
of the New York Staats Zeitung, has 
notified Mr. Bryan that his paper will 
support the Democratic ticket. Mr. 
Ridder opposed Mr. Bryanh’s nomina- 
tion tooth and nail. He went about 
the country trying to enlist Demo- 
cratic editors in an effort to secure 
his defeat at Denver. He even went 
to Fairview and pointed out to the 
editor of the Commoner the advis- 
ability of his withdrawal from the 
But in spite of it all, Mr. Bryan 
has been nominated and now the gen- 
ial publisher of the Staats concludes 
that it is advisable to climb into the 
band wagon and make the best of it. 


Trace. 





Hobson is at it again. This time 
he courts publicity by repeating a 
statement, which he says President 
Roosevelt made to him, to the effect 
that a war with Japan was probable. 


President Roosevelt has since denied } 


that he made any such statement. But 
Hobson don’t care. He got columns 
of space in the newspapers and can 
add another hundred to his price as 
a platform attraction. Hobson un- 
derstands the subject of personal ex- 
ploitation as well as anybody in this 
country. 








The Lord & Thomas Agency, of 
Chicago, claims that it pays its head 
copy producer $1,000 a week salary. 
Sounds well, doesn’t it? We would 
very much like to examine the checks 
that have been paid this expensive 
writer during the last six months. 
Fifty-two thousand dollars a year is a 
snug little sum for an agency to pay 
one man just for writing ads. 





NEWSPAPER MEN IN DRAMA. 
Remarkable Number Now Connected 
With “Brewster’s Millions.” 
That each year brings a closer welding 
of newspaper men and the theatrical 
profession is again most clearly 
demonstrated by a company of 
players now in Grand Rapids, says 
the Grand Rapids Herald. At the 
Powers’ Theatre is Frederick Thomp- 
son’s “Brewsters Millions” company. 
Mr. Thompson’s_ father, Captain 
Thompson, was a famous editorial 
writer of war times, who made his 
home at Ironton, Ohio. The son in- 
herited his taste for journalism and 
for several years was connected with 
the Nashville American. George 
Barr McCutcheon, the famous Chi- 
cago novelist, who wrote “Brewster’s 
Millions,” got a fine newspaper start 
in his home city, Lafayette, Ind., and 
became city editor of the Lafayette 
Courier before he moved to Chicago 
and deserted journalism for fiction 

writing. 

Winchell Smith and Byron Ongley, 
who dramatized the story, were re- 
porters on the Hartford Courant be- 
fore they blossomed into playwrights. 

Charles T. K. Miller, the manager 
of the company, learned to set type 
on the old Toledo Blade and has been 
reporter, sporting editor and dramatic 
editor on such papers as the Indian- 
apolis Sentinel, Cincinnati Enquirer, 
Chattanooga Times, Washington Post 
and the Tribune, Evening Journal 
and Morning Telegraph in New York 
City. 

James Shesgreen, the business man- 
ager, was a reporter on the Duluth 
Times and the old Chicago Mail be- 
fore he entered the theatrical fold. 

Edward Abeles, who plays the title 
role, Montgomery Brewster, was a 
reporter on the St. Louis Post-Des- 
patch and the Recorder and _ the 
World in New York, before he be- 
came an actor. 

Wiliam B. Mack, another one of 
the players, is a native of Detroit and 
worked in that city, both as composi- 
tor and reporter on the Detroit Jour- 
nal. Another of the playing mem- 
bers of the company who has had 
journalistic experience is Nestor Len- 
non, who, after some years as a re- 
porter on several New York daily pa- 
pers, gained considerable prominence 
as a magizine writer. 





DR. HALL’S DENIAL. 


He Declares That He Has No Idea 
of Boycotting Reporters. 


Dr. G. Stanley Hall, of Clark Uni- 
versity, Worcester, Mass., who was 
criticized by the editorial writers of 
several prominent newspapers of the 
country for his alleged utterances 
against newspaper men, characterizes 
the purported interview on the sub- 
ject as entirely false. 

“The story that has appeared in a 
number of newspapers to the effect 
that I have complained or proposed a 
boycott against reporters is untrue in 
every particular,” said President Hall 
last week. 

Dr. Hall was shown several clip- 
pings in which the authors took occa- 
sion to sharply criticise him for his 
alleged attitude. 

“T never gave out a single word on 
that subject to anyone,” continued Dr. 
Hall, “and as for any complaint, my 
own relations, as well as those in the 
university toward the press have been 
uniformly pleasant and ideally so; as 
for a proposed boycott, it never en- 
tered my niind until I saw the report.” 








CLUBS AND ASSOCIATIONS. 


The Maine Press Association last 
week took a trip through Aroostock 
County, that State. W. H. Gannett, 
of Augusta, was one of the party. 


The Massachusetts Press Associa- 
tion spent three days on Nantucket 
Island the first of the month. 


The Virginia Press Association, at 
its annual meeting, held at Newport 
News last week, elected these offi- 
cers: President, A. S. Gravely, Hen- 
ry Bulletin, Martinsville; Vice Presi- 
dent, A. B. Williams, Richmond 
News-Leader; Secretary, J. L. Hart, 
Farmville Herald; Treasurer, R. H. 
Beasley, South Boston News; Histo- 
rian, Miss Martha Gray Robinson, 
Orange Observer; National Execu- 
tive Committeeman, W. S. Copeland, 
Newport News Times-Herald. Exe- 
cutive Committee, A. P. Rowe, C. J. 
Campbell, M. P. Harrison, R. P. Bar- 
ham and McDonald Lee. 

After the business sessions were 
over the delegates went to Washing- 
ton, D. C., on a sight-seeing trip. 


The Arkansas Press Association 
will make a fifteen-day tour of the 
State this month. The party will 
leave Little Rock, July 1o. 


A call has been issued for an Eas- 
tern Interstate Negro Press Conven- 
tion, to be held in Pittsburg, Septem- 
ber 1, 2, and 3. 





Alabama editors will be out in full 
force at the annual meeting of the 
State Press Association, which will 
be held at Brunswick, Ga., July 26, 
27 and 28. 





THE ILLUSTRATED PRESS. 


London Times the First Daily to Print 
News Pictures. 


Writing in a Scotch paper on the 
subject of press photographs, a jour- 
nalist makes the interesting statement 
that the London Times was the first 
daily periodical to illustrate its news. 
It published a drawing of Nelson’s 
funeral car. The pioneers of illus- 
trated daily journalism as photograph- 
ers know it, however, were the Dun- 
dee Advertiser and the Daily Graphic. 
The great Barnum inaugurated the 
first American illustrated paper, which 
was called the New York Illustrated 
News. 

It is claimed that the first portrait 
to be reproduced in an ordinary daily 
newspaper was that of Lydia Pinkham, 
which appeared in a New York daily. 
The block, it is alleged, was subse- 
quently used over and over again to 
represent female characters, varying 
from a deceased queen to an unidenti- 
fied suicide. 

This type of journalistic “enter- 
prise” originated, we are told, in New 
York, in 1880. In that year a trans- 
Atlantic journal prepared a_ stock 
“cut” of a woman shooting a man, and 
used it to illustrate multitudes of sit- 
uations, such as “Patricide in the Coal 
Regions,” “An Amateur Theatrical 
Performance at Denver,” “The At- 
tempted Assassination of a Russian 
General by a Woman Nihilist.” 





The London Daily Mail’s fund for 
the entertainment of the visiting ath- 
letes now gathered in that city for 
the Olympic games, has reached $60,- 
000. 





The Austin (Minn.) Register has 
made an assignment for the benefit 
of its creditors. 
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PERSONAL. 


Adolph S. Ochs, publisher of the 
New York Times, sailed for Europe 
on the steamship Caronia, on Satur- 
day. 


P. F. Collier, of Collier's Weekly, 
has purchased a three-acre site on the 
Ocean Drive at Newport, where he 
will erect a rustic bungalow residence, 
the construction work of which will 
cost $50,000. 


E. J. Preston, of the Morse Inter- 
national Agency, New York, has gone 
abroad with his family on a two 


months’ vacation. 

Frank J. Lyons, formerly of the 
Journalist and the New York Press, 
is now editor of the Fishing Gazette, 
the leading publication of its kind in 
the United States. 





John J. Lydon, editor of the South 
Boston (Mass.) Inquirer, gave a the- 
atre party at the Olympia, Boston, 
last week, to the members of the 
South Boston Baseball League 


—_—_ 





Henry L. Einstein, president of the 
New York Press, has gone to Ger- 
many to get the benefit of its famous 
mud baths. 

L. W. Myers, of Portland, Ore., ed- 
itor, war correspondent and former 
United States consul at Victoria, Brit- 
ish Columbia, is visiting friends in 
lowa. 


Charles Leichliter, of the Chicago 
Record-Herald, accompanied Capt. 
Peterson in the balloon Columbia in 
the aerial races on the Fourth of July. 
Both men were badly injured when 
the Columbia landed at Clinton, Ont. 


Edward W. May, a New York 
journalist of wide experience, is back 
on Park Row after a serious illness. 


B. D. Butler, of the Clover Leaf list 
of papers, who has been abroad for 
several weeks, will arrive home the 
first week in August. 


tor of the Milton (Fla.) Index-Rec- 
ord, was destroyed by fire recently. 
His greatest loss was his private li- 
brary of 2,000 books, many of which 
were rare volumes. 


James F. Haley, a newspaper man 
of Reno, Texas, has been appointed 
bullion tax collector by Gov. Dicker- 
son, at a salary of $2,500. 

R. M. H. Wharton, publisher of the 
Harrisburg (Pa.) Patriot, was in New 
York. last week. 





STAFF CHANGES. 

Frank H. Simonds, of the New 
York Evening Post staff, who covered 
the legislature at Albany last session, 
has gone over to the Sun. 


Arthur E. Sewall has succeeded E. 
D. Twombly as editor of the York 
(Me.) Transcript. 

Gay Bradt, for three 
tising manager of the 
Globe, will on July 27, become ad- 
vertising manager of the morning 
and Sunday American, New York. 


years adver- 
New York 


H. H. Chandler, Jr., son of the well 
known publisher of the Farmers’ Re- 
view, has accepted a position in the 
Chicago office of Frank A. Munsey. 


years circulation manager of the Lo- 


THE EDITOR AND PUBLISHER. 


ALBERT HANSON ABROAD. 


Montgomery Newspaper Man Taking 
in the Sights of Europe. 
Albert Hanson, assistant advertis- 
ing manager of the Montgomery 
(Ala.) Advertiser, who is spending a 
well-earned vacation of three months 
in a tour of Europe, writes home that 
he is having the time of his life. 
Mr. Hanson, who is the brother of 
Victor H. Hanson, advertising man- 





ALBERT HANSON. 


ager of the Montgomery Advertiser, 
sailed from New York, May 27, on the 
Lusitania. He has already visited 
England, France, Denmark, Germany, 
Holland and Austria and is now in the 
mountains of Switzerland, where the 
Yodellers come from. He expects to 
take in Italy before his return home 
the latter part of August. 

Mr. Hanson is one of the promising 
young men of the South. During the 
five years he has been in business he 
has established an enviable reputation 
as a successful hustler for advertising. 
He has a pleasing address, an engag- 
ing personality, and is a convincing 
talker. 





raine (O.) Daily News, and for the 
last seven months employed on the 
Mansfield, Ohio, News, has accepted 
a position in the circulation depart- 
ment of the Memphis (Tenn.) Press. 


Herman Nickerson, formerly of the 
Boston Globe, has been appointed 
baseball editor of the Boston Journal. 
“Jake” Morse, for years the Boston 
Herald’s baseball editor, is secretary 
of the New England League, and offi- 





cial scorer for the Boston National 
League team. 
Julian Harris has succeeded his 


father, the late Joel Chandler Harris, 
as editor of the Home Magazine, pub- 
lished at Atlanta. Mr. Harris is an 
able writer and possesses high execu- 
tive ability. 











CAMPAIGN CARTOONS 


I desire to get in touch with publishers 
who can use bright, appealing and effective 
eartoons during the present political cam- 
paign. My work has appeared in Puck, 
Judge, Chicago Journal, and New York 
newspapers, and is characterized by origin- 
ality and force. I will make arrangements 
to supply a daily or weekly cartoon as de- 
sired, at a reasonable price. Samples of 
work will be submitted upon application. 

Address Crayon, care The Editor and Pub- 
lisher, 19 Park Row. 


: 














OBITUARY NOTES. 

Gustavus P. English, news editor 
of the Associated Press in Chicago 
for fifteen years, died from heart dis- 
ease in that city on Monday, shortly 
after reaching his home from Den- 
ver. Mr. English had assisted in re- 
porting the Democratic National 
Convention, and when he arrived 
home complained of feeling fatigued. 

Mr. English was sixty-three years 
old. He entered newspaper work 
about thirty years ago, being known 
in his younger days as an_ expert 
shorthand reporter. About thirty 
years ago he was private secretary to 
the late Joseph Medill, editor in chief 
of the Chicago Tribune. He held this 
place some twelve years, later be- 
coming a reporter on the staff of that 
paper prior to becoming connected 
with the Associated Press. 


Frank H. Getchell, formerly one of 
the owners of the Bangor (Me.) 
Commercial, died at Brownville, that 
State, July 4. 


“Jere” Coughlin, aged fifty-five, edi- 
tor of the Watertown (N. Y.) Her- 
zld, and one of the best known news- 
paper men in northern New York, 
died suddenly at Sackett’s Harbor 
July 8 Mr. Coughlin was with a 
party of friends on an automobile 
trip and was homeward bound when 
he was seized with faintness. The 
p°rty returned to Sackett’s Harbor, 
ard Mr. Coughlin’s death followed 
shortly after. 


W. H. Boswell, publisher of the 
Noblesville Democrat, died at the 
home of his daughter, Mrs. George 
W. Stall, in Grand Rapids, Mich., 
Wednesday morning, at the age of 78 
years. His body will be buried 
at Crownland Cemetery, Noblesville, 
Ind., Friday morning. Mr. Boswell 
was connected with the Indianapolis 
Sentinel in 1852. 


J. J. Alexander, a former steward at 
the New York Press Club, died sud- 
denly at Cristobal, Panama, whither 
he had sailed on June 13, with his 
wife and daughter, Lillian. His re- 
mains are being brought home for 
burial. He was fifty-two years old. 


John Miller McKee, a contemporary 
of Parson Brownlow in Tennessee jour- 
nalism, died in Nashville on Sunday, in 
the 88th year of his age. During the 
civil war Mr. McKee was editor of the 
Nashville Dispatch. He was on the 
editorial staff of the Nashville Amer- 
ican both before and after the war. For 
twenty-three years he was connected 
with the Cumberland Presbyterian Pub- 
lishing House of that city. 


Joseph H. Kelly, founder of the War- 
ren (Pa.) Paragraph, the first daily 
publication in that place, and editor of 
the Erie (Pa.) Times, dropped dead in 
Erie July 9. He was a member of the 
Erie Press Club. 


Mississippi Editor Killed. 

A. L. McCann, of the Mount Olive 
(Miss.) Progress, was shot and killed 
July 9 by A. C. Brett, a General 
Agent for the Southern Express 
Company at Mount Olive. The 
trouble grew out of an express claim. 
Brett met McCann on the street and 
shot him down, the editor dying in 
a few minutes. 


W. H. Morgan, who began news- 
paper work in Kansas 37 years ago, 
has sold an interest in the Peabody 
Gazette to his son, George E. Mor- 


gan. 
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SITUATIONS WANTED, 


Advertisements under this classification wil 
cost One Cent Per Word. 


HAVE HAD FIVE YEARS 
Experience on evening paper of 70,000 cir- 
culation and am now -employed on morning 
and Sunday paper in town of 185,000 pula- 
tion, but want to make a change. Used to 
lots of hard work and can furnish best of 


references. ~ f Alf - 
troit, Mich. » 145 red street, De 














BUSINESS OPPORTUNITIES, 
#6 A NEWS PICTURE FOR EVERY- 
DAY," 


in matrices, 75 cents a week. 
PRESS SERVICE, Norfolk, Va. 


| DESIGNERS - ILLUSTRATORS - ENGRAVERS 

>) PHILADELPHIA 
For CATALOGUES, ADVERTISEMENTS, Etc. 
consult us for the **plates"’ for one or more 
colors to be made for use on « type press. 

Send stamp for E P circulars, illustrated, about: 


Plates for printing Souvenir Post Cards. The selec- 
tion of proper Sereen for Halftones. 






















ADVERTISING MEDIA. 
“NEW YORK. 
BUFFALO EVENING NEWS 


with over 94,000 circulation, is the only Want 
medium in Buffalo, and the stron est Want 
— in the State, outside of New York 
ity. 








WISCONSIN. 
THE EVENING WISCONSIN, 





Milwaukee. 


By the Evening Wisconsin Company. 
Daily average for 1907, 28,082. 





WASHINGTON. 





THE DAILY TIMES. 
AND THE SUNDAY TIMES. 
SEATTLE, WASHINGTON. 
Brings best results for money spent for adver- 


tising in the Pacific Northwest. Published even- 
ings and Sunday morning. 


Classified ads. 10 cts. a line Daily, 15 cts. a 
line Sunday. Six words in a line nonpareil, 





THE ‘LOVEJOY CO., Established 1853. 
ELECTROTYPERS 

and Manufacturers of Electrotype Machinery, 

444-446 Pearl St.eet NEW YORK 





Vest Pocket Directory. 

The New York Men’s Wear Vest 
Pocket Directory for July is the 
largest issue of this publication ever 
gotten out. It contains 256 pages 
and is published by the Fairchild 
Company, 112 Worth street, New 
York City, twice a year, in January 
and July, is an invaluable guide for 
men’s wear merchants who visit the 
market each season to buy goods. 





Charles W. Baldwin, late city edi- 
tor of the Binghamton (N. Y.) Press, 
is now a special writer on the Syra- 
cuse Herald. 





COMICS, NEWS FEATURES, 
FICTION 


Why Not Build Up Your Saturday After- 
noon Circulation? 





Features in matrice, plate or copy form 
at prices in conformity with conditions. 


WRITE US 
FEATURES PUBLISHING CO. 
140 WEST 42nd ST. 
NEW YORK 
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TIPS FOR BUSINESS MANAGERS 

Wood, Putnam & Wood, Boston, 
have just closed with the Brazilian Gov- 
ernment for a large appropriation to be 
spent for general publicity in the United 
States. It is said that it is the largest 
account ever handled by asingle agency, 
as $1,000,000 a year will be spent annu- 
ally for the next five years. John Wood, 
of the above firm, who closed the con- 
tract, now on his way back to the 
United States. 


is 


The John M. Chapman Company, 95 
Hudson street, New York, has placed 
the advertising of Cox’s Gelatine in the 
hands of L. M. Porter, of N. W. Ayer 
& Son, Philadelphia. Newspapers and 
magazines will be used. 

Copy will shortly start in New Eng- 
land dailies for the advertising of Black 
and White Whisky. Orders are going 


out through the Namrod Agency, 29 
Broadway, New York. 
The papers published in the towns 


included in the route of the Glidden tour 


are receiving large space from the vari- | 


ous automobile companies. 


The Long-Critchfield Corporation, 
Chicago, is placing the advertising of 
the Rapid Motor Vehicle Company, 
Pontiac, Mich. 

Arnold & Dyer, Philadelphia, are 
handling 500 inches in Ohio dailies for 
the Endicott-Johnson Shoe Company, 
Endicott, N. Y. 


The advertising of the F. M. Hoyt 
Shoe Company, BeaconeShoe, Manches- 
ter, N. H., will go out about Sept. 1 
through the George Batten Agency, 
East Twenty-fifth street, New York. 


Carleton & Hovey, Lowell, Mass., 
will make up the list for the Fall ad- 
vertising of Father John’s Medicine in 
August. 


The Clague-Painter-Jones Company, 
Chicago, is placing 5,000-line contracts 
in Western dailies for the advertising of 
Corliss, Coon & Co., Collars, Chicago. 


E. H. Clarke, Chicago, will handle 
the advertising of James S. Kirk & 
Co., Chicago, also that of the Van 
Blatz Brewing Company, Milwaukee. 


The George K. Clark Agency, Phila- 
delphia, is using Pennsylvania papers for 
the advertising of the Clover Leaf Man- 
ufacturing Company, same city. 





The Hampton Advertising Company, 
7 West Twenty-second street, New 
York, is placing 10,000 lines generally 
for the R. & G. Corset Company. 

Lord & Thomas, Chicago, are handling 
7,500 lines for Eiderheimer, Stein Com- 
pany, boys clothing, same city. This 
agency is also placing 5,000 lines gen- 











THE ITEM DOMINATES THE 
NEW ORLEANS FIELD 


TOTAL ADVERTISING FOR THE MONTH OF 


ITEM - - 23,779 ins. 


SECOND PAPER........< 17,798 ins. 
tt itn. osaccceesa 14,203 ins. 
FOURTH PAPER......... 13,203 ins. 


The Item guarantees advertisers a 
larger total circulation than any other 
New Orleans paper, and a city circula- 
tion larger than any other two New 
Orleans papers combined. 


SMITH & BUDD 
FOREIGN ADVERTISING REPRESENTATIVES, 
Brunswick Bldg 3d Nat. Bank Bldg Tribune Bldg 
New York. St. Louis. Chicago. 
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erally for the advertising of the Can- 
adian Pacific Railway. 


H. W. Kastor & Sons, St. Louis, are 
using the larger city dailies for 3,000- 
line orders for the advertising of the 
National Leather Specialties Co. 


The Quaker Oats Company, Chicago, 
is placing 10,000-line contracts ‘through 
Williams & Cunnyngham, same city. 


Lord & Thomas, Chicago, are using 
Pacific coast papers for the advertising 
of the Pleasant. Valley Wine Company, 
Great Western Champagne, Rheims, 
N, Y. 

The Jacques Manufacturing Company, 
Kansas City Baking Powder, Chicago, 
is placing 1,000 inches in daily papers. 








The Lesan-Gould Agency, St. Louis, 
is using weekly papers for the adver- 
tising of the St. Louis & Southwestern 
Railway. This agency is also placing or- 
ders for the Rock Island Railway. 


Dr. Andrew L. Nelden, West Twen- 
ty-third street, New York, is sending out 
one column ads, to Sunday papers. 


Lyddon & Hanford, Rochester, N. Y., 


are asking for rates on four inches 
e. o. d. for one month in Western 
New York and Pennsylvania papers. 


The Russell M. Seeds Company, In- 
dianapolis, Ind., making 500-inch 
contracts with Western newspapers for 
the advertising of the Prince Company, 
Fort Wayne, Ind. 


1S 


Maxwell-Briscoe Motor Com- 


The 


| pany, Tarrytown, N. Y., is sending out 


orders for 10,000 lines more to be 


used during the year. 


or 


Walter Baker & Co., Boston, Cocoa 
and Chocolate, are sending out orders 
for space. 


The New England Advertising Com- 
pany, 53 Water street, Boston, is send- 
ing out ads for the Columbia Novelty 
Company to Sunday papers to be run 
in the colored sections. 


W. W. Sharp & Co., New York, is 
sending out fifty-two time orders for the 
Santal Midy advertising. 


The Lee Agency, Chicago, is making 
coutracts for the advertising of the Dow 
Company, Dundee, III. 


The Nelson Chesman Agency, St. 
Louis, is placing 156 time orders for 
the National Toilet Company, same city. 


The Charles H. Fuller Agency, Chi- 
cago, is handling the advertising of the 
Ford Motor Company, Detroit, Mich. 


W. H. Dilg, Chicago, is placing the ad- 
vertising of the Woodstock & Sycamore 
Traction Company, same city. 


W. C. Van Loon, Cincinnati, is using 
Sunday papers for four insertions of the 
Physicians’ Remedy Company. 





The Blackman Company, East Thirty- 
third street, New York, will place the 
advertising of M. C. Migel & Co., silk 
manufacturers; the Connecticut Trading 
Company, and the Tuft’s Hair Line Gun 
Sight. These accounts have been re- 
ceived within the past month. This 
agency also has the planning and prep- 
aration of the advertising of the Do- 
minion Securities Corporation, Montreal, 
the largest bond house in Canada. 


The C. Ironmonger Agency, Post 


Building, New York, is making up the 
schedule for the Bass Ale advertising, 
which will start next October. 





NOTES OF THE AD. FIELD. 

Guy Patton has resigned his place on 
the Tribune and joined the staff of the 
American Magazine to look after the in- 
terests of that magazine in New York 
State. 


of the Tribune, New York, is taking a 
much needed. vacation in the Catskills. 


George H. Jewett, London, Eng., who 
represents abroad W. H. Gannett, the 
owner of Oxine and a number of other 


proprietary medicines, is now at Au- | 


gusta, Me., where he is combining busi- 
with pleasure. Mr. Jewett will 
leave for London the middle of August. 


ness 


Charles R. Woodward, of the advertis- 
ing staff of the Woman’s Home Com- 
panion, New York office, has returned 
from a trip to New England in the in- 
terests of that magazine. Mr. Wood- 
ward says that the outlook for fall ad- 
vertising in that field looks good. 


J. N. Houghton, of the Merrill Agen- 





cy, New York, will shortly make a trip | 


through the Southern States for that 
agency. 

Henry C. Dingman, formerly connect- 
ed with the Associated Magazine in Chi- 
cago, has been appointed Western repre- 
sentative of Judge. Mr. Dingman is 
well known in the advertising field in 
Chicago and has been in the front ranks 
as a business getter. Charles B. Nichols, 
who has represented the Judge Com- 
pany in Chicago for several years, will 
still be retained to represent Leslie’s 
Weekly. 

Mayor Hibbard, of Boston, has 
stopped the further printing in a 
newspaper of the proceedings of the 
city government. This order will save 
the city $10,000 annually. The min- 
utes will be printed at the municipal 
plant as usual. 


Will Spend More Money. 
It announced that the govern- 
ment will spend, through the War and 


1S 


Navy Departments, an additional $25,- | 


000 this year in newspaper advertising 


Jury 18, 1908. 


ROLL OF HONOR 


The following publications have 
allowed the Association of American 
Advertisers to make a thorough ex- 
amination of their circulation and 
have received certificates showing the 
actual circulation of their publica- 
tions: 















































CALIFORNIA. 
EE “San Francisco 
CONNECTICUT. 
TE 5 5% bc dead chda9ee0asnnne New London 
FLORIDA. 

MEENOMOLED) oussec\chvinseansates Jacksonville 
GEORGIA. 
My PP ‘Augusta 
ILLINOIS. 
ee ARE ae Joliet 
KANSAS. 
PRIN 5 co scssunabscaisnehenee vases s/n 
LOUISIANA. 
eS ge measenaaatk New Orleans 

NEW JERSEY. 
SONMNRAE, «5. ckankuwercuecevetkares Elizabeth 
NEW YORK. 
errr pepe nGsseaseanWanes en Buffalo 
NORTH CAROLINA. 
rR eat FOTN Charlotte 
PENNSYLVANIA. 
BULLETIN .......... eshastuniiet Philadelphia 
GERMAN GAZETTE............... Philadelphia 
DS  ccoeupesenhankhevendue se ceune Altoona 
MORNING DISPATCH..................0. Erie 
PRE TEE Pittsburg 
TENNESSEE. 
NEWS-SCIMITAR ............. ys s++-Memphis 
TEXAS. 
EE. oboe 0 cn snduwoennusesiees San Antonio 
PD ce cnctapaecavevhsbbwe sawbackes se Houston 





for recruits, at the same time decreas- | 


ing considerably its advertising out- 
lay for monthly magazine space. <A 
recent investigation showed that 80 
per cent. of the recruits made a prac- 
tice of reading the want ads. in news- 
papers. 

The Alexandria (La.) Morning 
News has suspended publication. T. 
E. Shilling, the publisher, announces 
that the paper will resume publication 
in sixty days. 


NATIONAL CO-OPERATOR & FARM JOURNAL 
Ft. Worth 








VIRGINIA. 
pes TS Pree Newport News 
LEDGER-DISPATCH ..........ceeeeess Norfolk 
WASHINGTON. 

TIMES ... watt hE il he Sit aA Dott hb teach ton Seattle 
WEST VIRGINIA. 
aaa ae Charleston 
WISCONSIN. 

EVENING WISCONSIN ............ Milwaukee 





Old Monthly in New Hands. 


Having been for thirty-five years a 


| department of the Boston book-pub- 


lishing house of Houghton, Mifflin & 
Co., the Atlantic Monthly has been 
turned over to a new company. Bliss 
Carman will continue to be editor. 
There will be no radical changes in 
the appearance nor in the policy of 
the magazine. 











in the whole State. 


ing the year. 


oe ae ok 


The Times-Herald 


S. L. SLOVER, Prest. 





THE LEDGER-DISPATCH 


BROKE ALL RECORDS IN 1907 


Of all the newspapers in the State of Virginia, THE LEDGER- 
DISPATCH during 1907 made the greatest gains. 
100,000 separate Want Advertisements, more than double the number 
carried by all other papers in Norfolk and more than any other paper 


It carried 350,597 inches of Advertising, or over 17,000 columns, dur- 


ITS AVERAGE DAILY CIRCULATION FOR 
YEAR W 


The one paper necessary to cover Norfolk and vicinity. 
that continues to show substantial gains in every department every year. 


The Leading and only Afternoon Paper of 
Newport News, under thesamemanagement. 


Norfolk-Newport News Publishing Corporation 
HARVEY L. WILSON, V.-Prest. and Editor 


It carried nearly 


~~ 16,929 


The one pager 
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CIRCULATION PLANS 


SUGGESTIVE PAPERS BY THE 
MEN WHO HUSTLE FOR 
SUBSCRIPTIONS. 





Circulation Manager of Philadelphia 
Press Urges Newspaper Advertising 
for Newspapers—Western Man De- 
fends the Premium System, Al- 
though His Particular Paper has no 
Use for It. 


As usual, the papers read before the 
late convention of the National Asso- 
ciation Managers of Newspaper Cir- 
culation in Philadelphia were plain, 
practical, and to the point. They dealt 
with matters of every-day experience 
to the men who read them; not with 
visionary, far-away theories. 

In the course of a paper on “Ad- 
vertising a Newspaper by Newspaper 
Advertising,” Emil M. Scholz, of the 
Philadelphia Press, said: 

Many newspapers make a great mis- 
take in neglecting to advertise them- 
selves, either in the columns of a non- 
competitive newspaper in, their own 
city, advertise their various 
editions in their own pages. 

In a number of large cities, partic- 
ularly in Boston, New York, Philadel- 
phia and Chicago, the big daily news- 
papers have found it profitable to use 
newspaper space liberally. 


or else 


SHOULD TAKE OWN MEDICINE. 
There is no reason why a_ news- 
paper should not practice what it 


preaches. No newspaper advertising 
man would for a moment stultify him- 
self and admit that any other medium 
is better than a newspaper. Why 
should not the newspaper set the ex- 
ample? It may be all right to back 
up| a newspaper advertising cam- 
paign with various auxiliaries if neal 


conditions permit, but first of all, 
when you think of advertising any 
proposition you have, think about 


your own and then about other news- 
paper space. 

If you represent a daily paper, hav- 
ing no Sunday edition, then advertis- 
ing in the Sunday edition of the other 
papers makes the best kind of a field 
in exploiting your paper. If you have 
a Sunday edition the evening papers, 
no doubt, will bring you results. Of 
course, back up all your advertising 
in your own paper. If you are going 
to advertise your Sund: iy edition ad- 
vertise it in your daily edition, besides 
using the other papers. 

Some newspapers use the “ears,” 
or upper right and left corners of the 
first page, giving a few words each 
day. Do not waste time or generalize 
too much. Pick out one or two good 
features to talk about from day to day 
in your Sunday edition. Some news- 
papers make use of a small box on the 
first page set up in light face type. 

Many use little reading notices scat- 
tered throughout the paper, some 
make use of editorial comment. It is 
not a bad plan to have an editorial 
talking about some of your features 
for the following Sunday, but the talk 
should be tactful, temperate and thor- 
oughly readable and not in any way 
effusively strong. 

SIGNS OF THE TIMES. 

The question of advertising signs, 
etc., is debatable, although many 
newspapers find it profitable to use 
them freely. A thoroughly established 
paper, however, will find it more 
profitable to put out signs of current 
interest, calling attention to news or 
features 

Perhaps the best plan would be to 
say something about your paper all 
the time, getting the dealers, boys and 
carriers talking about the paper and 
keep them interested in it. When you 
do put out advertising signs devise 
some method to see that the work is 
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NAT. C. WRIGHT. See page 1. 
WHO WILL EDIT THE TOLEDO (0.) BLADE, IN ADDITION TO MANAGING THE CLEVELAND 
LEADER. 
well done. setter put out 100 signs connected has never used premiums 
and know that they will be taken care | Of _any kind. 


of properly than to scatter about 1,000 


and have less than one-half of them 
put out. : 
A “straight from the shoulder” 


statement about what you have to of- 
fer will produce more results than a 
flamboyant and impossible statement. 
It is also often better to fire one 
broadside of a page or half page at a 
time, instead of scattering your shot. 

In a campaign where the sole object 
is to get additional circulation, you 
should not forget to back it up in 
some way so that the reader will not 
be disappointed. There is no more 
sorry spectacle than to advertise your 
a thoroughly and then have 

a great many people turned away from 
newsstands. 

It will be surprising to the average 
circulation manager who can devote 
some time to preparing advertising 
copy for his own paper, to learn how 
proficient he will become in writing; 
how fluently he will talk about it, and 
how his enthusiasm will affect every- 
body in the circulation department and 
the sellers of the paper as well. 

PREMIUM SCHEMES. 

Edward Armstrong, of the Duluth 
Herald, said, in discussing “The Value 
and Use of Premiums in Securing Cir- 
culation, and Best Methods of Mak- 
ing a Canvass” 

Almost every circulator is, in the 
abstract, oppose d to premiums, but in 
numerous instances the lack of cir- 
culation in the concrete compels the 
use of some extra inducement to tie 
up the elusive. subscriber. The paper 





with which the writer is at present 


No premium will hold subscriptions 
to a poor newspaper after the con- 
tract has expired, but other conditions 
being equal, premiums will often 
swing the reader from one paper to 
another. In the majority of cases the 
subscriber thus secured will stick un- 


less the “other fellow” comes along 
later with a more valuable premium 
offer. 


It can readily be understood, there- 
fore, that in the case of two or more 
publications of approximately equal 
value newspapers, the same sub- 
scription results would be obtained if 
all agreed to stay out of the premium 
game. This naturally brings up the 
question, “Whats the use?” as the 
handling of premiums causes extra 
work, worry and expense. 

BEST KIND PREMIUMS. 

On the other hand, the weak paper 
trying to compete with one or more 
strong ones, or a new publication, is 
compelled to offer some extra induce- 
ment in order to get and retain a 
foothold, while among papers of equal 
rank occupying the same field, the use 
of premiums by one publication will 
often compel the other to adopt them. 

Experience has demonstrated that 
household articles are the best pre- 
miums. Next come books of a bio- 
graphical, geographical, or historical 
nature. The value of the household 
article, of course, lies in the fact that 
in nine cases out of ten it is the lady 
of the house who is interviewed by 
the canvasser. The books find a more 
receptive market in a business district 
canvass. 

The canvassing force is usually a 
good deal of a lottery, but a compe- 


as 


OF 
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tent, trustworthy manager will soon 
weed out the “dead ones.” The crew 
manager :should be capable of laying 
out the work and seeing that the can- 
vassers cover thoroughly the allotted 
territory. He should spend a certain 
time with each man, note his methods, 
and correct his weaknesses. 

Having obtained the order, even 
greater attention should be given to 
the delivery of both the paper and the 
premium. If the paper is not deliv- 
ered the first day after the order is 
taken the subscriber proceeds to for- 
get all about it, and when not deliv- 
ered until the second day, the carrier 
is informed that “We thought you 
were not coming and therefore re- 
ordered our old paper.” There is an 
inherent suspicion in the mind of ev- 
ery subscriber regarding a premium 
contract, and immediate delivery is 
necessary to establish the prestige of 
the publication. 

VERIFYING SUBSCRIPTIONS, 

The carrier should be required to 
return a receipt to the office from the 
subscriber after the first paper is de- 
livered.’ Where the circulation is 
wholesaled, the carrier can be relied 
on to do the verifying, but where sal- 
aried carriers are used, and the col- 
lections made by.the office, an inde- 
pendent verifier is necessary to estab- 
lish the v: alidity of the contract, and 
‘scertain the financial responsibility 
of the subscriber. 

\ salaried carrier, as a rule, cannot 
be depended upon for such work. He 
generally considers his work done 
when the papers delivered. 

The cost, per subscriber, of a 
mium .campaign, depends on the 
ticle used: Some premiums have to 
be given away. On some, the cost 
can be obtained from the subscriber, 
and some are of such apparent intrin- 
sic value as to produce even better re- 
sults. 

The writer conducted two canvass- 
ing campaigns a couple of years ago, 
in which the subscriber paid for the 
premium, not only acai to cover its 
cost, but also the salary of the can- 

vasser, and for six months the entire 
crew worked without requiring the of- 
fice to contribute a cent for the pay- 
roll, except for the crew manager. 

The subscriber, in addition, paid the 
regular price for the paper. This, of 
course, was exceptional, and can be 
worked only with a premium that pre- 
sents outwardly an extra fine appear- 
ance. 

After all is said and done, how- 
ever, the canvassing proposition al- 
ways harks back fo the paper itself. 
Premiums will secure new business 
for the weak publication, but at the 
expiration of the contracts the work 
has to be done all over again if the 
news and editorial departments do not 
furnish satisfactory goods 


are 
pre- 
ar- 





Kansas City Reporter Assaulted. 

Jack Gallagher, a saloonkeeper, pol- 
itician and former policeman of Kan- 
sas City, on July 9 assaulted and 
probably fatally injured Albert H. 
King, a reporter for the Kansas City 
Journal. King is in a critical condi- 
tion and small hope is held for his 
recovery. King has of late written a 
number of articles for his paper at 
which Gallagher may have taken of- 


fense. Gallagher was arrested. 





ARE YOU “HANDLING 
PLENTY OF BUSINESS ?”” 


The manager of a small-city daily, 
who has been using The Showalter Ad- 
vertising Promotion Service this year, 


writes: “It has done more than we ex- 
pected. We are now handling plenty of 
business, for most of which we must 


give your Service credit.’’ 


Name of the paper, and writer, sent 
on request. 
W. D. SHOWALTER 
150 Nassau Street NEW YORK 
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REAL ESTATE ADVERTISING. 
Work of the Siegfried Agency in 

Booming Estates of Long Beach. 

A decidedly novel method of adver- 
tising a great real estate development 
has been originated by the Siegfried 
Advertising Agency, of which Freder- 
ick H. Siegfried is manager, for the 
Estates of Long Beach, the idea be- 
ing to “drive home” the well-chosen 
phrase which has been adopted as a 
trade mark for ex-Senator William H. 
Reynolds’ latest and greatest real es- 
tate coup. 

The reclamation of a run-down 
summer resort which was possessed, 
however, of really wonderful natural 
advantages, was undertaken about a 





FREDERICK H. SIgGFRIED. 


year and a half ago. The story of the 
taking of this great tract, including 
nearly 10 miles of one of the finest 
beaches of the entire Atlantic sea- 
board, the razing of scores of old 
structures and the laying out of what 
has been well termed a new and im- 
proved Atlantic City, and the aston- 
ishing progress—best indicated by the 
sale of $3,250,000 worth of property 
during the first year—which has been 
actually accomplished—are facts well 
known among real estate and adver- 
tising men. 

Thus the phrase, “Long Beach— 
Watch It Grow,” has far more than 
ordinary significance, and the means 
taken to pound home the shibboleth 
started two weeks ago with modest 
four-line “reader” advertisements, 
next increased to one-inch display 
cards, then to two-inch “top sur- 
rounded,” then double-column adver- 
tisements, working up by progres- 
sive steps until all New York is now 
“watching it grow,” and wondering 
what will be the limit, every newspa- 
per in the greater city being used to 
carry forth the message. The signifi- 
cant fact is that the progress of the 
development itself is keeping up this 
pace, and unless all signs fail, another 
twelve-month will see Long Beach an 
actual rather than a possible rival of 
Atlantic City, Brighton, Ostend and 
the other great world resorts, the 
fundamental difference being that 
Long Beach is almost on the city’s 
boundary and accordingly accessible, 
while the others represent a long 
journey from “old Broadway.” 

At last accounts, “Watch It Grow” 
was increasing by 100 lines a day and 
“the end is not yet.” 





Times’ Theatrical Supplement. 

The New York Times will on Sep- 
tember 6 issue a special theatrical sup- 
plement, consisting of two parts. 
Part I, printed on fine paper, will be 
devoted to half-tone engravings of 
new portraits of favorite actors and 
actresses. Part II. will contain articles 
on stage topics, interviews with lead- 
ing managers and a list of the attrac- 
tions to be presented during the com- 


img season. 
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@ The importance of CONCENTRATION is dis- 
tinctly illustrated by the marked progress of the 


UNITED PRESS 
ASSOCIATIONS 


@ By devoting its energies EXCLUSIVELY to the 
AFTERNOON FIELD this organization is able to 


produce a report which is very generally accepted as the 


BEST and the QUICKEST service for afternoon papers. 


@. That it is so accepted is evidenced by the fact that 
the UNITED PRESS is serving MORE AFTER- 
NOON PAPERS than any other press association. 


Some Recent Additions 


PHILADELPHIA TIMES. TACOMA NEWS 

VANCOUVER WORLD. MISSOULA (MONT.) HERALD. 
ELIZABETH (N. J.) TIMES. PASADENA (CAL.) NE WS. 

RED LODGE (MONT.) PICKET. —§ SAGINAW (Mich.) EXPONENT. 
PETALUMA (CAL.) ARGUS. | TRENTON (MO ) NEWS 
DALLAS TIMES-HERALD. |DEADWOOD (S.D.) TELEGRAM. 
PARIS (ILL.) BEACON. | MIDDLETOWN (CONN.) SUN. 
MEDFORD (ORE.) TRIBUNE. /RENO (NEV.) AMERICAN. 
GRAYS HARBOR (WASH.) NEWS.| CHICAGO DROVERS JOURNAL. 
LEAD (S. D.) CALL. _KLAMATH (ORE.) HERALD 
CENTRALIA (Wash.) CHRONICLE. | BEARDSTOWN (ILL.) STAR. 


Full Leased Wire and Pony Reports 





The UNITED PRESS ASSOCIATIONS 


PARK ROW BUILDING, NEW YORK 

















